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DATE: July 16, 2020, THURSDAY
TIME: 07:00 PM (AST)
LIVE FROM DOHA, QATAR



HOW DO YOU PROMOTE?




WHAT ARE THE WAYS FOR YOU

TO PROMOTE YOUR BUSINESS?
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100 WAYS OF PROMOTING
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1. SEO

PHASE | PHASE I

Campaign Setup Keyword Research
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PHASE IV

Code Optimization

Ranking
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PHASE VI PHASE VI

Off-Page Optimization Reports and Rank Tracking
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PROFESSIONAL UNISEX SALON
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the creation of beauty is art

WELCOME TO VXCLUSIVE PROFESSIONAL UNISEX SALON EXPERIENCE
THE CARE

Lorem Ipsum has been the industry’s standard dummy text ever since the 1500s. It
has survived not only five centuries, but also the leap into electronic typesetting
remaining essentially unchanged. It was popularised in the 1960s with the release of
Letraset sheets containing Lorem Ipsum passages

PROFESSIONNEL




2. Search Eng

/

ine Marketing

\wets in southampton
SI-EDd;_IEI-::-E: related hzeyju.l-:-rd;
Search: @ the web O pages from the LIk

Gox ;gie

=earch Advanced Search

Sort: [APPRIZ 44 [Pz 44 w2t 4 |wlez a4 B2 4 4 |Rank: 2 & 4 | ] Age™s

£

Web [ Show options.

YVets In Southampton
Yell comfVets Find lgggal Vets. Yell.com: Find YWhat %ou Meed Fastl

Southampton YVetsdPets
wann wetsdpets com Local, Mode
[ Show map of 252 Hill Lo

afd Affordable Wets Call 0345 519 14265
puthamptoMs-Hampshire 5015 LU

PPC Ads"

Heowr to find out the Eevwrord density - zee the widems

Results 1 - 10 of about 643,000 for vets in southampton. (0.35 seconds)

Sponsored Links Sponsored Links

Brook House Vet Hospital
Landguard Road, Southampton
High quality, wvalue far money care
WARAYY BROOKHOUSEVETS CiOk

Veterinary Advice
__' We're Professionals. Call Lls For

PEQUEST (=] sauE ol [j neREND
<24 pRpAneTERS = 1o Frce “wi= o FILe

Local business results for vets near Southampton, Hampshire

®

?
©

@) -

Brook House
rmaps.google. co.uk - 023 8022 8570 - More

Beech House Weterinarny Centre

Romsey Eastieigh

Christopher Carter

Seadown Weterinarny Group

N o

maps.google. co.uk - 023 8077 93835 - 1 review

A Vet In Southampton.
wintwy Christophercanervets. co.uk

Vet In Southampton
| Sitermap: 31’1"“%.& Proud Reputation In Dealing WWith
| ¥ sSmall Animals. Vet In Southampton

companioncare. co. ukdsouthampton

3

Vet & Veterinary Services
A comprehensive directory

of local Wets & “eterinaries
warey vetlocal coouk

Affordable Pet Medication
save 70% on vets bills, Free PP
Hugh savings, fast delivery

wanen. petdispensary. coouk

wonwy beechhouse. co.uk - 023 8044 7797 - 2 reviews

wanan. Seadownwvets hostingbt. com - 023 8084 22537 - More

See your ad here »




3. Remarketing -

. Cole Haan ile Like Page

Stock Up on Fall's Finest at Cole Haan

-----

COLE HAAN

FeszP

COLE HAAN
s Enjoy 40% Off Clearance Styles
st oo Use Code: EXTRAZ0
Shop Now
n -

Shopped for boots on Cole Haan’s Website Then they appeared on Facebook!




4 Reta rgetlng

CUSTOMER IS PROSPECT KEEPS
TRACKED BROWSING

VISITOR RETURNS TO SITE



5. Email Marketii

Google
Gmail -

Inbox (2)
Starred
Important
Snoozed

v Sent Mail
Drafts (1)
-~ Pipelines + New
+ Sales
v Support
Bugs
¥ Product Development

Fundraising
Hiring
Customer Success [ |

- Dealflow
Recent Meestings. ..

More ~

pipeline:Sales

= G == New Box i Dealets Box Filter, Sort, Group ~ ﬂh Reports More ~ m
Sales 65 count ~
=
Lead Demo Closed Won
> Mame - Email - Stage - Motes - Assigned To
N Lead
= Alexander Graham Bell alexander@bell.com Lead Prefers phone conversations to email v Nikola T
= Sigmund Freud sigmund@freud.com Lead Has big dreams - great partner BT Mikola T
= Demo
= Mikola Tesla tesla@streak.com Demo Currently evaluating different vendors, we = Nikola T
= Guglielmo Marconi guglielmo@marconi.com  Demo Wants 5% discount for being loyval custon | Mikala T
= Dmitri Mendeleev dmitrid@mendeleev.com Demo Set follow up reminders periodically ¥ Nikola T
= Henry Ford henry@ford.com Demo Loves to talk about cars, engage on anotl :a Mikola T
= Marie Curie marie@radiology.com Demo Loves the tracking feature! Andrew
= Alessandro Volta allessandro@wvolta.com Demo Really charged up about the product, war |~ Mikola T
= Rosalind Franklin rosalindi@franklin.com Demo Excited about mail merge feature L | Andrew
= Stephanie Kwaolek stephanie@kevlar.cam Demao Trying to schedule around her business t | Mikola T
H Closed Won
Albert Einstein alberti@einstein.com Closed Won Corporate Plan :a Mikola T

€] B0 E) ED ED HD ED ED

Benjamin Franklin
Alan Turing
Mebuchadrezzar

benjamin@franklin.com
alan@iuring.com

Mebu@chadrezzar.com

Sergey Prokudin-Gorsky sergey@Sergey.com

George Pullman
David Brewster
Peter Durand

georged@pullman.com
david@brewster.com

peter@durand.com

Closed Won
Closed Won
Closed Won
Closed Won
Closed Won
Closed Won
Closed Won

Mo demo, straight to signing! Ek

Mikola T
| Andrew
| Andrew
b Andrew
| Andrew

‘3 Nikola T
=¥ Nikola T
—=x

Streak +Andrew

ALL

IMPORTANT

TODAY

Andrew S
edited the Email to
'peter@durand.com”

= Peter Durand

Andrew S

edited the name from d to Peter

Durand

= Peter Durand

Andrew S
edited the Email to
"david@brewster.com”

= David Brewster

Andrew S

Brewster

= David Brewstear

Andrew S
edited the Email to
"geocrge@pullman.com”

= George Fuliman

Mewsfead

6260

G2Gp

E26p

6:26p

edited the name from d to Dawvid

G:26p




Streak.com

Pricing  AboutUs  Careers Blog  APIDocs  Support

[ Streak

L_LJ CEM in your intox

®
= ™ . .
] w0 @& CRM, inside Gmail
, L]
- c More - o
CRM Flavors
* Upcoming Demos to Schedule (Sales) 1-50f8 [=
= Mikola Tesla Demo  Currently evaluating differs Oct 16 Sales Su gpo It
S  Guglielmo Marconi Demo \Wanls 5% discount for beir Oct 16 Product Dev Hirin g
o Dmitri Mendeleev Demo  Set follow up reminders pe Qct 16
2 Henry Ford Demo  Lovas to talk about cars, @ Dct 16 M M >4
=  Marie Curie Demo Loves the tracking feature! Oct 23 Fund r‘aising -
L: i
* Unread 1-1af1 = i
= Email Power Tools
= Streak Notifications Wdgt.io Reminder - WdgLic Remind MNov 1
= T 1ICKIN =) L. g
= Ehoamidbibns ales PR T T Mail Merg

;
i_
|
i_
i s

g Install Streak for Gmail
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You

8.Streaming
Videos Sites

Vimeo



9. MICRO BLOGS/BLOGS I

1THE

A= ' HUFFINGTON [N

POST

m friendfeed

dailybooth

O posterous®

OD SPACES




wiki 10.WIKIS

/ 20T
AP 08
. 2 Un 8 WIKIPEDIA




Skype 8

11. INSTANT
MESSENGERS

@ WhatsApp
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12. WEBINAR




13.
Rl::PORT FORECAST
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FACEBOOK
| like doughnuts
TWITTER
I'm eating a #doughnut
=% BLOGGER

w’  Read about my doughnut eating experiences
FOURSGUARE INSTAGRAM
This is where | eat doughnuts Here's a vintage photo of my doughnut

('l YOUTUBE
Tube .
Watch me eating a doughnut

< CIAL MEDIA EXPLAINED

L
P

LINKEDIN

My skills include doughnut eating

PINTEREST

Here's a doughnut recipe

LAST FM

Mow listening to "doughnuts”

GOOGLE +

I'm a Google employee who eats doughnuts




o IE- - —
Effective Way of Using Social Media

\@ ¥\ E \/
» State your Social Media Objectives e
»Social Media Strategies
»Social Media Marketing

»Social Media Management

k ' » \; i ‘
3 - 7. .l -
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Your Socnal Medla Manager
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Your Social Media Team

: g A




Social Media Team Manager

e This would be the business owner or H
some one you appoint to manage the 3
types of workers.

Social Medila Manager
| |

e

Set IlJp Master Reslearcher Engager
| | |
o

Designer

Monitor
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Social Media Manager
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Set [IJp Master esearcher
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Designer
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14. MARKETING AUTOMATION

-
o

¥ @ ad & [ o

Email Marketing Web Tracking Lead Scoring Nurture Marketing  SMS Messaging ~ Campaign Tracking
Form Capture Surveys Landing Pages Social Discovery Integrations Iraining & Support

[GoToWehinar)



15. Customer Relationship
Management Too |

@ CUSTOMER LOYALTY

!'I PROMOTION

COMMUNICATION

cus TOMER —
DOCUMENTATION ' RELATIONSHIP —= [INTERACTION
MANAGER
SYSTEM

DATABASE

ANALYSIS




16. Conversion Optimizatw

display ads / |
TSN CONVERSION |
Sileanew il OPTIMIZATION |
search l
video/television | / :
social media =
email \// :

TRAFFIC

SALESFUNNEL ©  BUYERS



Win-back

ON-CUSTOMER

.

Churn prevention w
e f

Targeted customer
acquisition

CUSTOMER
[] O
Complaint H
management CAMPAIGN
MANAGEMENT
PROSPECT
Cross-selling
O
f Customer segmentation /
Customer scoring

Customer loyalty
" CUSTOMER

17. Campaign
Management



18. Content Management Sys 5

[E] il WEBSITE ADMINISTRATOR




19. Content Marketin

CHAPTER 1

<

Je

LATE SUMMER BREEZE

open kitchen window,

ty tiny flames upon

back and forth on their candle
made the cake, of course, as one|
her own birthday cake, but her
cook and a better baker, so Ceony - /
the confection, complete with p
and jelly filling, would be delicio|
But as her parents and thred
birthday wishes, Ceony's mind
dessert and the celebration at h)
narrowed in on an image she ha
box just three months ago, afte:
Emery Thane's fortune. A flo

CHAPTER 1

<

LATE SUMMER BREEZE wafted through the

A open kitchen window, making the twen-

ty tiny flames upon Ceony's cake dance

back and forth on their candlewicks. Ceony hadn't

made the cake, of course, as one should never bake

her own birthday cake, but her mother was a good

cook and a better baker, so Ceony had no doubts that

the confection, complete with pink cherry frosting
and jelly filling, would be delicious.

But as her parents and three siblings sang her

birthday wishes, Ceony’s mind wandered from the
‘ dessert and the celebration at hand. Her thoughts

narrowed in on an image she had seen in a fortuity
box just three months ago, after reading Magician

Emery Thane's fortune. A flowery hill at sunset

E-book

INFOGRAPHICS ARE‘ﬂET

1009, L Pshesses
0CAN BENEFIT
EVERYONE SHOULD CONSIDER
THE POTENTIAL ADVANTAGES

% THEYVCATCH THE EYE OF
A JOURNALISTS
AND STAND OUT

FROM DULL AND BORING

TEXT-BASED

PRESS RELEASES

INFOGRAPHIC THEY SHOW AN
PRODUCTION

increases eyl | EX &Eﬁl

NG

INFOGRAPHICS HELP TO VISUALISE
RELATIONSHIPS &
STATISTICS@

SIMPLY &
EASILY

40%

— Ve
‘ LEARNERS
40%) . AUDIO [
=

‘ -

o~ .

P -i-i
INFOGRAPHICS

MILLION

RESULTS FOR THE TERM

INFOGRAPHIC’

INFO

GRAPHIC OF

ONGOOGLI \%VIRAL GBAPHICS
Infographics

OF PEOPLE WILL
RESPOND BETTER TO VISUAL
INFORMATION THAN PLAIN TEXT

32



20. Mobile Marketing
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SMS QR Code
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In-store Analytics

I

LR

In-store Loyalty

e
aisle.

are in th
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Canned Food.

e |

Soft Drink

i In-store Positioning
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B Cart Sell Help Signin  SignUp
&

Home Local Goods Getaways Clearance Coupons Best of Groupon

EXTRA 20% OFF  zoasowv

RESTAURANTS - THINGS TO DO - SPAS - MORE \, USE CODE 20NOW

Valid on 1 Local unit per transaction; max 3 uses. Max $50 disc. per deal Ends 3/8. Exclusions apply gr.pn/promofaq

20% Cash Back at Frank and the
Cubans

Things To Do 1214

Beauty & Spas 2186
Claim this deal and get 20% cash back

Food & Drink 1377 rewards when you pay with your linked
Visa card at Frank and the Cubans

Electronics 2513

Travel 819 Douglas Park «3.5 mi

Claim This Deal

B
N (e

Travelers Club Sky-View DKNY Golden Delicious Eau de
Expandable Soft-Sided Spinner... Parfum for Women; Assorted Sizes

Health & Fitness 1684

NEW Delivery & Takeout

Now voucherless and
free to claim!

10% Cash Back at Froyo Chicago

Multiple Loca... = 0.5 m Free to Claim

10% Cash Back $350 $59.99 520 $10.99

22. Affihhate Marketi

15% of E-
Commerce
Business is done

through Affiliate

Marketing

T






24.
INFLUENCER
MARKETING
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Website Analysis Content Backlinks Keywords Social media Rankin

SEARCH ENGINE OPTIMIZATION (SEO)




POINTS OF DISCUSSION

\

2.KEYWORDS

3.KEYWORD
OPTIMIZATION

N\

4. IMPORTANTS
OF KEYWORD
RESEARCH
TOOLS

\

5.PRACTICAL
IMPLEMENTATION
OF KEYWORD
RESEARCH

FEEF ST



SEARCH ENGINES

)

SEARCH ENGINE OPTIMIZATION (SEO)
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WHAT IS SEARCH ENGINE ? 7

A program that searches for and identifies items in a
database that correspond to keywords or characters
specified by the user, used especially for finding

particular sites on the Internet.
o A
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SEARCH ENGINES ARE
THE SINGLE LARGEST
SOURCE OF WEB
TRAFFIC




MAJOR SEARCH ENGINES/

Google Efees. ~vrzicor AOL s> Abeehe

BaE msn® Abaut =7 ertres .

Q Netscape LYC { ’\s altBVIsta GIGABLAST
overture @ %%k com

oGPlLE
P ‘ allthewed €Alexa
miver

LookSmart

WhereTo Lok or Wha You e Exre) aCCeona
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MAJOR SEARCH ENGINES

Bai'e‘ﬁ' B blekko
Ya n d ex @ DuckGo

LS Technorati’ ha k':;'a@




LIST OF SEARCH ENGINES

Name

Baidu

Blekko
DuckDuckGo
Exalead
Gigablast
Sogou
Soso.com
Volunia
Yandex
Youdao

Language
Chinese, Japanese
English
English
Multilingual
English
Chinese
Chinese
Multilingual
Multilingual
Chinese
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Google Search I'm Feeling Lucky



G'D gIE‘ online shopping X & Q

s

Lan  [&)images B Mews [ videos @ Maps | More Seftings  Tools

About 25 270 000,000 results (0.57 seconds)

Best Online Shopping Store for Electronics, Fashion, Home ..

https:flwww.ubuyga» ..

One of the Best Online Shopping Store in Qiatar - Ubuy. Your one-stop shopping destination

online in Qatar. Explore a variety of online goods and purchase from _.. wewd Name of the online shopping sites
Sign in - Electronics - Contact Us - Mobile & Tab

People also search for

) ) _ - Top dress brands
Next Qatar | Shop Online For Fashion & Clothing

https:/lwww.nextgas ... »

shop the very latest fashion and childrens clothing online at Next Qatar .- FREE delivery

available* :: Great Style. Greaf Service!

Shopping bag 0 ltems in ... - My Account - The Womens Shop - The Girls Shop Q

Famous clothes brands

Catar online shopping sites

Qatar.ourshopee.com: Best Online Shopping Site in Doha ...

https:/lwww.qgatar.ourshopee.com »

CurShopee is an emerging best online ghopping store in Qatar. We offer genuine products with
atfractive discounis & best deals in Doha, Qatar.

Deal Of The Day - Mabile Phones - QAR 110 30 - Small Appliances

People also ask

What are the best online shopping sites? v



WHAT DOES “I'M FEELING LUCKY MEAN"?

-L.

Google Search I'm Feeling Lucky @l




Google

L pL P L PP

BEST SALON FOR MEN

best mens hair salon doha
beauty salon for men's
best mens salon in doha
looks men's salon doha, gatar
gents beauty parlour in gatar

mens haircut doha




HOME SE-RVICES | ECHE Cut %\ dr

enlya Al GLS ugJLD

)
I —————

CERTAINLY YOU


http://cut-and-dry.com/
http://cut-and-dry.com/
http://cut-and-dry.com/
http://cut-and-dry.com/
http://cut-and-dry.com/

Total Market Share

W 84.97% - Google - Glohal
 5.99% - Yahoo - Global
M 3.34% - Bing

3.34% - Baicu
W 0.75% - Ask - Global
W 0.50% - 0L - Global
W 0.17% - Other

Source: http://www.netmarketshare.com/



HOW SEARCH ENGINE WORKS

oW
HOW

‘a"" ,
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SEARCH ENGINE

ORKS

Crawling

Indexing

Processing

Relevance

Result




CRAWLING
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GO g[e search engine calculating relevance \.g.-' n

Web Images MNews Videos Maps More = Search tools

How Search Engines Work - The Beqinners Guide to SEO - Moz

moz com/beginners-guide-io-seo/how-search-engines-operate ~

Search engines have two major functions - crawling & building an index, and providing
answers by calculating relevancy & serving results. Crawling ... To a search engine,
relevance means more than simply finding a page with the right words.

Determining Relevance: How Similarity Is Scored - Moz
moz com/blog/determining-relevance-how-similarity-is-scored ~

Jun 12, 2013 - Determining Relevance. When a user submits a query to a search
engine, the first thing it must do is determine which pages in the index are ...

How a Search Engine Might Determine the Relevance of Search ...
m www.seobythesea.com/.._/how-a-search-engine-might-determine .. =

by Bill Slawski - in 28,838 Google+ circles

Jul 22, 2009 - It's interesting to see how a search engine might try to ensure
the relevancy of ... Otherwise, the relevance of the search results is
calculated by ...

RESULT

How search engines calculate relevance of page content with query ...
seolutions.net/ . /how-search-engines-calculate-relevance-of-page-conten... =

This simplified model is a nice introduction: Vector Space Model. More food for thought:
similarity measures and original Google architecture.

Relevance Scores: Understanding and Customizing (Search ...
https://docs. marklogic com/guide/search-devirelevance ~

Search results in MarkLogic Server return in relevance order; that is, the result ... This
chapter describes the different methods available to calculate relevance, ...

Relevance #1 - SEQ: Search Engine Optimisation | Blogoerheads
www_bloggerheads.com/search-engine-optimisation/ =

Basics of search engine optimisation explained. ... evolution; search engine providers
strive to serve/gain users by determining and rewarding actual relevance.




SEARCH ENGINE OPTIMIZATION






HOW TO GET MASSIVE
TRAFFIC TO YOUR WEBSITE?




SEO is the sugar

-
THINK OF YOUR WEBSITE AS A CAKE
Links, SEM, Social |

- Content | €Sl b L 1oy
. Info Architecture — e w

patormicms [
 Infrastructure ——— --




They’ re Both Cakes, Right?




Search
engines



WHY OPTIMIZE YOUR SITE FO
SEARCH ENGINES

@ il @
YOU WANT TO DRIVE TRAFFICTO YOUR SITE

o,  E8




You want users
to buy or “do”
something on

-y
= E your site. |
— o '/ -




Google

search engine X 8 Q
QA = mages [} videos E Mews [ Books } More Settings Toals
100,000 resuliz (0.65 seconds)
17 Great Search Engines You Can Use Instead of Google
https://www.searchenginejournal.com ; Tools *
Apr s, 2020 - 17 Great Search Engines You Can Use Inzstead of Google. Google may be e
most popular choice in search engines, but here are 17 alternative ...
lar Zearch ... - The 10 Best Image Search ... -
People also ask
What are the top 10 search engines? v
What is search engine and example? W
What are the top 5 search engines? W
Which search engine iz better than Google? v
Feadback

Web search engine - Wikipedia

hitps://en wikipedia.org » wiki » Web_search_engine ~

& web search engine or Inlemet gsearch engine is a software system that is designed to carry
out web search (Infernet search), which means to search the World ..

Hiztory - Approach - Search engine bias - Religious search engines

Search Engine Land - News On Search Engines, Search ..
https://searchengineland.com ~

Users usually go to
the site’s on the
first page of the
search engine’s

results.




HOW TO GET
GOOD RANKIIN
SEARCH ENGINES?
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TYPES OF SEO
On- Page SEO | Off- Page SEO

ON PAGE SEO

+" PAGETITLE
+* KEYWORDS
+* CONTENT

+* TITLETAGS
+* META-TAGS




On-Page SEO Factors

1. E-A-T Content

2. Title Tags

3. Meta Description

4. Content Headlines
5. Header Tags

6. SEO Writing
.

8

9.

1

Keyword Cannibalization
Doing Content Audit
Image Optimization

0. User Engagement




TITLES

Title : Titles are unique topics that describe
the content of the web page or document.



/

Meta Description: It is a Brief description of the web pages/web site.

(0O g[e best place to visit S, “

Web Images Maps Mews Videos More - Search tools

o
i
u
1]
}
[£5]
]
[ {§]
=]
U

Top 10 - The World's Best Trips, Adventures, and Places to Visit ...
travel nationalgeographic_co.inftravelftop-10/ ~

Top 10 - The World's Best Trips, Adventures, and Places to Visit fr
Seographic.

Top 10 Islands - Top 10 Beach Cities - Mediterranean Adventures -

ational

eaches

25 World's Best Places to Visit | U S5 MNews Travel /
travel usnews com/RankKingsM\Worlds  Best VWacations/ —

We rank the 25 World's Best Places to Visit. See which places our readers like the
best. and vote for wour favorites.

Bora Bora - Maldives - Paris - Barcelona

Places to Visit in Bangalore: Check out 133 Bangalore Things to Do ...
www_tripadwvisor.in » Asia » India » Karnataka » Bangalore =

It houses a treasure trove of machines and artifacts related to science and technology.
Ilts interactive exhibits make this a great place for children to develop a

Bangalore Places to Visit | Sightseeing | Tourist | Attractions ...
www_holidayig.com » India » Karnataka » Bangalore ~

Results 1 - 20 of 549 - Bangalore Places to visit, Karnataka - Find the list of Bangalore
Tourist ... Brigade Road is among the best places for shopping in the city.




URL : Uniform Resource Locator, is the global
address of the documents on World Wide Web.



BE3 E232 E22 E2a E2a 2 B2 B2 B2 B2 B3 E22 2 23 E23 23

»Content: It is the word or
phrases which
describes your web pages.




Saturday Night Live , Q

All Videos Mews Images Books More Settings Tools

About 3,870,000 results (0.75 seconds)

Saturday Night Live - NBC.com / Meta

https:/www.nbc.com/saturday-night-live «
Watch Videos. The Emmy Award-winning comedy show Saturday Night Live is in its 42nd season.
February 3 - Matalie Portman - Episodes - Sketches - January 27 - Will Ferrell

META TITLE: A META TITLE SHOWS THE
NAME OF A WEBPAGE.
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WHAT ARE KEYWORDS?
= kL .O -

Travelpayout

S

—/ = ~ O %mﬁ_

Words or phrases in your web content that make it
possible for people to find your site via search engines.




KEYWORD RESEARCH

Keywords are the foundation of Search Engine Marketing




57y

.

CAN BE KEY PHRASES OR A SINGLE KEYWORD.

(do not use common words for eg: ‘the’ ‘and’ ‘of’: Spiders ignore

them.)




,, -//

Keyword research is
one of the most
important, valuable
and high return
activities in the search
marketing field.




RANKING FOR THE "RIGHT" KEYWORDS CAN MAKE OR BREAK
YOUR WEBSITE. IT'S NOT ALWAYS ABOUT GETTING VISITORS TO
YOUR SITE, BUT ABOUT GETTING THE RIGHT KIND OF VISITORS.




4 GOLDEN RULES — KEYWORD RESEARCH

Relevance Traffic Competition Commerciality




‘- Arng
Best Places to Put Keywords

Keywords in the <title> tag(s).
Keywords in the <meta name="description">

Keywords in the <meta name="keyword">
Keywords in <h1> or other headline tags.
Keywords in the <a href="http://yourcompany.com">keywords</a> link tags.





http://www.keyword.com/

Link
Building

Directory
Submission

Citations

Ezine
Submission

Social
Bookmarks

Articles

y.  Book
/~ Marking

Blog
Postings

OFF PAGE SEO

Directory Submission

Article Submission

Classifieds

U

Forums Posting & Blogs Creation

(
\

Social Media updates




facebook.
Llnked m

You




TECHNIQUES

™

WHITE HAT SEO- According to Search Engine Rules



TECHNIQUES

™

BLACK HAT SEO-Not according to Search Engine Rules
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Search Engine
Marketing




Reach your customers through
Google" network






| Search | Advanced Search

vets in southampton
Seoluake: related keywords
Search: @ the web O pages from the UK

GO }SIE‘

Results 1- 10 of about 643,000 for vets in southampton. (0.35 seconds)

Web [ Show options,

oponsared Links | Sponsored Links

Vets In Southampton
Yell comf\ets Find leggal Vets. ¥ell com: Find YWhat Y¥ou Meed Fast!

Southampton ‘etsdFets

whntwy Vetsdpets com
[ Show map of 262 Hi

Local, Mode
LaMesSnuthampto

and Affordable Vets Call 0845 519 1426
Hampshire S0O15 FRLU

“PPC Ads"

How to find out the Eevyword density - see the widems

BEQUEST ! ||| 5AUE Y
PARAHETERS i..El.I T0 FILE

Sort: [MPR:2 44 MLt 4 [wli2 4 [wlD:i2 4 |82zt 4 |Rank 2 44 | N Aoc™g TRl 2

f | |{AppEnD
fﬂE‘j TO FILE

| Sikemap: A F

=
=

Local business results for vets near Southampton, Hampshire

Brook House
maps.google.co.uk - 023 8022 8570 - More

Eeech House Veterinary Centre
wew' beechhouse. co.uk - 023 BO44 7797 - 2 reviews

L' @ Christopher Carter

maps. gqoogle.co.uk - 023 8077 9385 - 1 review

oeadown Veterinary Group
whntnd. sEadownvets hostingbt. com - 023 8084 2237 - Moare

@"l Fat MNactnre WVatarinnarne Clinire

-

L ek ¢

Erook House Vet Hospital
Landguard Foad, Southampton

' High quality, value for maoney care

WAMY BROCIKHOUSEVETS. COM

Veterinary Advice

We're Professionals. Call Lls For
A Vet In Southampton.

waewy. Christophercanervets. co.uk

Vet In Southampton

A Proud Reputation In Dealing With
small Animals. Vet In Southampton
campanioncare.co. ukfsouthampton

Vet & Veterinary Services
A comprehensive directory

of local Vets & “Yeterinaries
waewe vetlocal coouk

Affordable Pet Medication
save 70% on vets bills, Free P&P
Hugh savings, fast delivery

wnnwy. petdispensary. co.uk

See yvour ad here »




r SEO Tools Dashboard

Visits

1500

1000

Site Usage

analytics | webmaster tools

"N~ 33,095 visits [~ 71.93% Bounce Rate

M 58,745 Pageviews e 00:01:51 Awvg. Time on Site

T 176 Pages/Visit [ 75.49% % New Visits

MMMAL 159 Goals MMM, 0.48% Goal Conversion

concene

analytics | research | search gqueries | found

analytics | optimize | html sugeestions | crawl errors

—— - . | =~
-l L B - .

Google Word SEO

AdWords Tracker Profiler




CONCLUSION....

Demystifying
Search Engine Optimization
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THERE IS NO MAGIC FORMULA







(000

more
targeted traffic
to your website










white papers

artlcles nlche reports
pictures < S EO > videos
blc)g presentatlons

lnfographlcs



uality inbound links

C heck website structure
- n-page SEO factors

valuate your content
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ADAPTIVE

SEO = Svantage




KEYWORD OPTIMISATION

Keyword optimization (also known as keyword research) is the act
of researching, analyzing and selecting the best keywords to target

to drive qualified traffic from search engines to your website.



KEYWOR PA
BENEFITS N\ "




S ’
DRIVE QUALIFIED TRAFFIC TO YOUR WEBSITE: To drive searchers to your

“

site, you must optimize for the keywords they're searching for




Analyzing the popularity of keywords

helps you gauge the size of a potential online market.




P N

By incorporating optimized ’
keywords into your website content, you can connect instantly with

potential customers and address their needs
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Understand user behaviour: By analyzing the words that your customers

use, you get an idea of their needs and how to service those needs.




GENERIC KEYWORDS |




Just as the title suggests
these are very generic,
unspecific terms that get
searched for. Something
like or

would
be considered a generic
term.




When developing an organic search strategy we typically stray
away from these terms as they are highly competitive and not

specific enough to the sites actual content.

Search Strategies...



-HIGH (05T

HIGH COMPETTION GENERIC KEYWORDS

“digital camera”

- LOW (05T
- LOW COMPETITION

- HIGH SEARCH VOLUME - LOW SEARCH VOLUME
- LOW CONVERSION PROBABILITY - HIGH CONYERSION PROBABILITY
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Broad match terms are the core of SEO. Terms like “Red Tennis Shoes” or “Canon

T2l Digital Camera” will present a stronger opportunity and engagement than a

generic term.




-HIGH (05T

HIGH COMPETITION
BROAD KEYWORDS
“canon digital camera”™
- LOW COST
- LOW COMPETITION

- HIGH SEARCH VOLUME - LOW SEARCH VOLUME
- LOW CONVERSION PROBABILITY - HIGH CONYERSION PROBABILITY
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“How do I set the aperture on my Canon
T3I digital camera”
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-HIGH (05T

-HIGH COMPETITION
LONG TAIL KEYWORDS
“set aperature canon T3i digital camera”
- LOW COST
- LOW COMPETITION

- HIGH SEARCH VOLUME - LOW SEARCH VOLUME
- LOW CONVERSION PROBABILITY - HIGH CONYVERSION PROBABILITY



WHAT IS KEYWORD RESEARCH ?

= _ T = x -
(@ === M
* Process of findingthe |- _A * We canpredictthe
bestsuitable keywords = <Keywordscanmake — userdemandsand

fora businessto / orbreakthe site. % seasonalchangesin
‘ optimizethe site. - search.

—_ o = e







- KEYW\()R/DS\BASET) ON LENGTH

Short tail

~ Medium Tail Long tail

\ l
Localized Terms

High Competition Medium . -
Competltlon




Long tail keywords are those three and four keyword phrases which are

very, very specific to whatever you are selling. You see, whenever a

customer uses a highly specific search phrase, they tend to be looking

for exactly what they are actually going to buy.

Y J midy A\,




\SHORT TAIL KEYWORDS

B - . ~
Short tail keywords are search phrases with only one or words.
Their length makes them less specific than searches with more words.

“Egg” (1 word) is an example of a short tail keyword, whereas “Make

scrambled eggs fluffy” (4 words) is a long tail keyword.
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Queries that cover a
broad topic.

* Ex.: web design or SEO

*Sometimes
informational queries can
be genericor specific.

* Generic : we cannot
predict the exact
purpose

* Specific: we can predict
exact purpose




ION QUERIES

*Queries that seek a

information about specific
brand or website only. *Generally these keywords can

be easily targeted and ranked

Ex.: Facebook login, YouTube e s
for specific sites.

Login
Apple Support Page




ION QUERIES

*Queries which explains the purpose
of the user in a precise way

*Example: Buy Mobiles Online, Learn *Localized keywords are also a part
Digital Marketing, Web Designing of transactional queries.

Video Training, Restaurantsin
Hyderabad




Millions

100Ks

10Ks

Thousands

Hundreds

# of Monthly Searches

Tens
<=5

Data Source:
Lk Experian

Hieari 5o

The Search Demand Curve

s Top 100
'y 3
, Keywords op 500
LV .7 Keywords
- Tﬂl:l 1K
-
Keywords
- Top 10K
- Keywords
-
» o
Fat Head Chunky Middle Long Tail
18.5%* 11.5%* TO%*

@& seomoz # of Keywords

% of search raffic



PROCESS OF KEYWORD RESEARCH

Business Analysis | Brainstorming to |
and Business 3 get keywords Use Tools For data
Hierarchy keyword research b |
)

Analyze the
Competition Pick
the best suitable

Repeat the
Process regularly

\ : \



KEYWORD RESEARCH TOOLS

Q%‘M‘W g .\‘/ — \\k'( m:vz s
L m Moz Analytics’ | £
Keyword L Keyword SEM rush Keyword

JERLTE, Snatcher  |E=§

’ Analysis Tool

Market
Samurai

PPC Keyword
Toolz




KEYWORD RESEARCH TOOLS
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Speed PPC

SEO Book

Keyword Elite | - Keyword Typos

|

‘ Generator




KEYWORDS RESULTS

*Select the specific keywords

_ from lists

. TSN [
- *Sort In specific categorized
_order

4 «Save the final list of keywords to
. eperform competition analysis



Target :
@ @ e <<< Links Content

Marketing >
SEO

CICICIL)
\ — /
Search
Performance
I:I [I Measurement Ranking
o

ooog ™Y
USE KEYWORD RESEARCH TOOLS FOR BETTER RESULTS

N\\V/%




Good competitor research is often enough to fill
your spreadsheet with a ton of relevant keyword
ideas.




? EYWORDS &
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"THINGS TO CONSIDER WHILE
KEYWORD RESEARCH
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SEARCH VOLUME







CLICKS PER SEARCH




- COST PER CLICK
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NUMBER OF WORDS IN A KEYWORD



INCLUDE/EXCLUDE TERMS
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UNDERSTANDING
KEYWORD METRICS




SEARCH VOLUME & SEARCH RESUli

/ B h

This metric shows you the overall search demand of a given keyword,

i.e., how many times people around the world (or in a specific country)

put this keyword into Google.

\



SEARCH VOLUME & SEARCH RESUli

/ B h

Most of the keyword research tools pull their Search volume

numbers from Google AdWords, which was long regarded as a

trusted source of this data.

N~ . ’
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Search keyword planner in Google

Google

KEYWORD PLANNER X

=

Google Search I'm Feeling Lucky

Google offered in: 2l

T
latal

Advertising Business About How Search works Privacy Terms Settings






Click on the result shown in below picture

Go g|e keyword planner x & Q A

Q Al M Books (= News &) Images ] Videos : More Settings Tools

About 2,20,00,000 results (0.47 seconds)

Ad - ads.google.com/keywordplanner

Google Keyword Planner | Discover The Right Keywords See results about

Find Keywords Relevant To Your Business & Show Ads When Customers Search For Your Keyword Tool (Software)
Product. Keyword Tool is a free Sa3aS product that uses Google
Autocomplete and other ...
Learn To Use Google Ads Success Stories
Choose How, When and Where Get Inspired By People Using
You Want to Reach Customers. Google Ads To Grow Their Business.
How Much Does It Cost? What Are Display Ads?
Set Your Own Advertising Budget. Appear In Over 2M Websites &
Fay Only When Your Ad Is Clicked. 630,000 Apps Across Google Network.

ads.google.com » IOl o0 i heri-to oA A S —

eyword Planner - Google Ad

Unsure of what keywords to target? Identify the most relevant keywords for your brand wi
eeeslevord suggestion tool, the Google Keyword Planner

mem——) Click here

lrannswmrdtonl im -
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Gmail Images == o

Or go through this URL and select your Google account

Google

Google Search I'm Feeling Lucky

Google offered in: & <

https://ads.google.com/aw/keywordplanner/home?ocid=529714931&e
uid=422965568& u=7812007232&uscid=529714931& ¢=800393141
9&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp bb-
awhp xin1%2102

Advertising  Business  About  How Search works Privacy ~ Terms  Settings
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CLICK ON GO KEYWORD PLANNER

COVID-19: Resources to help your business manage through uncertainty.

Learn more

GD g|e Ads Owverview How it works Cost FAQ Resources Advanced Contact Signin

KEYWORD PLANNER

Sandals

Choose the right
keywords

Bathing suits
The right keywords can get your ad in front of the right

customers, and Google Ads Keyword Planner is here to
help.

Jean shorts

Go to Keyword Planner

E O Type here to search




Google
Sign in

Continue to Google Ads

— EBEmail or phone

Forgot email?

Mot your computer? Use Guest mode to sign in privately.
Learn more

Create account

English (United Kingdom) - Help Privacy Terms
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This is the dashboard ‘

4 Google Ads | Keyword Planner Q A

TOLS &
SEARCH REPORTS

Balance exhausted - Your balance is either exhausted or nearly exhausted. To ensure that your ads keep running, make a payment to add money to your ac

I8 Discover new keywords B Get search volume and forecasts

Get keyword ideas that can help you reach people See search volume and other historical metrics for

interested in your product or service your keywords, as well as forecasts for how they
might perform in the future

YOUR PLANS SHARED PLANS

Y ADD FILTER
] Plan Status Last modified -l For
(| Plan from Dec 23, 2018, 10 pm, GMT+05:30 Draft

23 Dec 2018



23 Discover new keywords M Get search volume and forecasts

Get keyword ideas that can help you reach people See search volume and other historical metrics for
interested in your product or service your keywords, as well as forecasts for how they
might perform in the future

> >
YOUR PLANS SHARED PLANS
Y  ADDFILTER i
|:| Plan Status Last modified J, Forecast period
|:| Plan from Dec 23, 2018, 10 pm, GMT+05:30 Draft 23 Dec 2018 1-31 Jan 2019/ {Next manth)

1-10f1
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I 0 Type here to search ' g oA
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Click on Tools
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= 4 Google Ads All campaigns e tools
. . Al time
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Campaigns #
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[

Change history
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23 Aug 2018 29 Aug 2018 —

Reporting is not carried outin real time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more






Select keyword planner

/M Inbox [258) - harithasant X M make ppt with 2 of videc X <D Google Ads X\.' &\ Google Ads \‘,__'\,. (2] = X
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. 325-369-8305
4 All campaigns el o
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planner e
Ad Preview and Diagnosis Portfolio bid sirategies Rules Google Analytics Business data ;
Settings Display Planne Negative keyword lists Scripts Search attribution Account access
Locations Shared budgets Uploads Linked accounts
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Change history .

Google Merchant Center [/

Reporting is not carried out in real time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
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Click on find keywords

ecure | https://adwords.google.com/aw/keywordplanner/home?ocid=2832603778&__c=1777045073&authuser=18_u=21 933
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¢ 4 Google Ads = Keyword Planner

[ L
Click find
keyword
eyroTd ideas that can help you reach people See search volume and other historical metrics for

interested in your product or service your keywords, as well as forecasts for how they

proceed might perform in the future

Y Find keywords [l Get search volume and forecasts

How to use Keyword Planner | Open previous Keyword Planner [4






Enter your keyword/niche keywoM

B Your most recent plan is saved as a draft RESUME PLAN

Find keywords X

Q Enter words, phrases, or a URL related to your business

GET STARTED







You can type more than one word if ne;ded/

Eg: Consulting

¢ 4 Google Ads Keyword Planner :; EEE :; 4 i :

‘: Click on
‘"'“m" get started

T

How to use Keyword Planner | Open previous Keyword Planner 4






Related keywords are listed

325-369-8305
X 4 Google Ads | Keyword n Q @ A\ @ a shppisigning@gmail.com
G0 TO REPORTS TOOLS
4 | Locations: India Juage: English Search networks: Google
Keyword ideas : g .
. _ Last 12 months
_ Keyword ideas Q, consulting DOWNLOAD KEYWORD IDEAS 509017 Jui2018  w <
Plan overview
Ad Groups _
P Found 405 keyworjileas Y i
FILTER COLUBAME
Keywords
Y  Exclude adyileas X
RESET
Keyword (by . . . Top of page bid (low Top of page bid (high
D relevance) Avg. monthly searches  Competition Ad impression share range) range) Account Status
D consulting TE - 10K Low - ¥5.65 F2745
D management consulti... TE - 10K Low - F2694 T234.55
D consulting firms TE - 10K Low - F45.65 F38.59
[[] business consultant TK-10K  Low - F13.86 6537
[ consulting services TK-10K  Low - #1.65 4047
D consulting companies TK - 10K Low - F10.59 o847
|:| management consulti... 100 - 1K Low - F37.15 §23295







You can also filter the keyword based on

X 4 Google Ads | Keyword plan L N @ A mpptsigni?lgmﬁg_]?nﬁ:agi-lﬁ:ﬂ{]: :

TGOLS

4 | Locations: India Language: English Search networks: Google
Keyword ideas S E -

25t 12 months

Keyword ideas Q, consulting DOWNLOAD KEYWORD IDEA
Plan overview

Ad Groups _ - .
: Found 405 keyword ideas

Keywords

Y  Exclude adult ideas

|:| :{;g:.r:r:gé[}by Avg. monthly searches  Competition Ad impression share Top of page mrda:;g; Top of page hi[:al:l?;ger] Account Status
[ consuiting TK-10K  Low - 7565 2745

[[] management consulti... TK-10K  Low - 2894 F234.55

[ consuiting firms TK-10K  Low - 4565 F58.59

[[] business consultant TK-10K  Low - 13.86 F65.37

|:| consuiting services TE - 10K Low - ¥1.65 F49.4

D consulting companies TK = 10K Low - F10.59 F68.47

[[] management consulti... 100 -1K  Low - 3715 23295







X 4 Google Ads

Click on Exclude

Keyword plan

keywords in my plan

Keyword ideas

Plan overview

Ad Groups

Keywords

4 | Locations: India

Language: English Search networks: Ggile

Keyword ideas  Q consulting
Found 405 keyword ideas
b @l Exclude adultideas €@ JNGETE
Keyword (b
O rmgam:é} 4 Keyword text
- Exclude keywor®”In my account
[ consutting
Qxclude keywords in my pla
[[J management consulti..
Avg. monthly searches
[J consuiting firms Competition
[ business consuitant Ad impression share

Top of page bid (low range)

Ad impression share

DOWNLOAD KEYWORD IDEAS

Top of page bid (low

Top of page bid (high

Last 12 months

Aug 2017 - Jul 2018 * <

Y []]

FILTER COLIBANE
B X
SEVE RESET

Account Status

range) range)
== 065 F27.45
= F2894 F234.55
- F45.65 F58.59
- ¥13.86 F65.37

It will automatically refine keywords






After the filtering process click downlo

X 4 Google Ads | Keyword plan

‘ 4 Locations: India Language: English Search networks: Google
Keyword ideas N 9449 9 g

. Last 12 months
_ Keyword ideas Q| consutting B eSS e ) aug 2017 - Jul 201
Plan overview

AU Do Found 405 keyword ideas

Keywords
Y  Exclude adult ideas; Exclude keywords in my plan
[:] :‘;x:;gé)by Avg. monthly searches Competition Ad impression share Top of page bg{a’gg Top of page bi(:;:igger; Account Status
[] consuiting 1K-10K  Low — ¥5.65 ¥27.45
[ management consulti_. 1K-10K  Low = ¥28.94 3234.55
[] consuiting firms 1K-10K  Low — T45.65 ¥58.59
D business consultant 1K - 10K Low — ¥13.86 36537
D consulting services TK - 10K Low — 3165 4941
|:] consulting companies 1K - 10K Low = $10.59 368.47
D management consulti_. 100 - 1K Low — 3715 23295

=) Keyword Stats 201...csv = N

S R T T s T T T T T e s s R T T T T T T T e T e T T T T







Keywords downloaded as an Excel file

X 4 Google Ads Keyword plan

Keyword ideas

Keyword ideas  Q consuiting

Plan overview

4 Locations: India Language: English Search networks: Google

DOWNLOAD KEYWORD IDEAS

Last 12 months

Aug 2017 - Jul 201

Ao Found 405 keyword ideas
Keywords
Y Exclude adult ideas; Exclude keywords in my plan
Keyword (by i ‘ Top of page bid (low Top of page bid (high
E] relevance) Avg. monthly searches Competition Ad impression share range) range) Account Status
{ ]
0 pe n t h e fl I e [[] consuiting 1K-10K  Low - 5.65 ¥27.45
[ management consulti.. 1K-10K  Low < 72894 %234.55
[[] consuiting firms 1K-10K  Low - 345.65 ¥58.59
[ business consultant 1K-10K  Low = ?13.86 $65.37
[[J consulting services 1K-10K  Low - 1.65 749.41
D consulting companies 1K - 10K Low — $10.59 368.47
E] management consulti... 100 - 1K Low o 3715 3232.95

= Keyword Stats 201....csv
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Downloaded file of keyword research

Keyword Stats 2018-08-30 at 11 53
29 August 2018 - 29 August 2018
Keyword

consulting

management consulting
consulting firms

business consultant

consulting services

consulting companies
management consulting firms
business consulting services
business consulting firms

top consulting firms

strategy consulting firms

strategy consulting

top management consulting firms
business management consultant
best consulting firms

consulting group

business consultant company
consulting website

management consulting companie
consulting service

consulting agency

consultant management

MMin search volume

1,000
1,000
1,000
1,000
1,000
1,000
100
1,000
100
100
100
100
100
100
100
10
100
100
100
100
100
10

Max search volume
10,000
10,000
10,000
10,000
10,000
10,000

1,000
10,000
1,000
1,000
1,000
1,000
1,000
1,000
1,000
100
1,000
1,000
1,000
1,000
1,000
100

Competition
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww
Loww

-






1 Keyword 5tats 2018-08-30at 11 53 12
2 29 August 2018 - 29 August 2013
3 Keyword Min search volume Max search valume Competition
1,000 10,000 Low
5 |management consulting 1,000 10,000 Low
6 consulting firms 1,000 10,000 Low
Search each word 7 business consultant 1,000 10,000 Low
8 consulting services 1,000 10,000 Low
in GOlee a nd 9 |consulting companies 1,000 10,000 Low
. 10 management consulting firms 100 1,000 Low
fl I‘Id the Sed I'Ch 11 |business consulting services 1,000 10,000 Low
12 business consulting firms 100 1,000 Low
results 13 top consulting firms 100 1,000 Low
14 |strategy consulting firms 100 1,000 Low
15 strategy consulting 100 1,000 Low
16 top management consulting firms 100 1,000 Low
17 business management consultant 100 1,000 Low
18 |best consulting firms 100 1,000 Low
19 consulting group 10 100 Low
20 business consultant company 100 1,000 Low
21 consulting website 100 1,000 Low
22 management consulting companie 100 1,000 Low
23 |consulting service 100 1,000 Low
24 consulting agency 100 1,000 Low
25 consultant management 10 100 Low







=2 Apps

Q, consulting

For quick access, p

ir bookmarks here on the bookmarks bar. Import bookmarks now...

Search
consulting in

Google GO gle

I+ Gmail C- Consulting With Shan > Google

Google

(=

ml Consulting With Sh...






You will get the search

results
GO gle consulting , Q I o »

All Images s Maps Books More Settings Tools

About 1,01,00,00,000 results (0.59 seconds)

Dictionary

Enter a word, e.g. 'pie’ Q

Management < 1 o
consulting

consulting
Ikan saltn/ 4)

Management consulting is the practice of helping organizations to
adjective improve their performance, operating primarily through the analysis of
existing organizational problems and the development of plans for

1. engaged in the business of giving expert advice to people working in a professional or technical mprovement. Wikipedia

field.
"a consulting engineer”

Feedback

nourn

1. the business of giving expert advice to other professionals.
"preference will be given to applicants with some experience in consulting for industry” See results about

&1 o L g






Enter each search results & -
Repeat Process

Y E
1 |Keyword Stats 2018-08-30 at 11_53 42
2 29 August 2018 - 29 August 2018
3 |Keyword Min search volume Max search volume Competition Search result
4 |consulting 1,000 10,000 Low 1,071 00, G0, OO0
5 management consulting 1,000 10,000 Loww A8, 30,00, 000
6 |[consulting firms 1,000 10,000 Loww
7 business consultant 1,000 10,000 Loww I
8 |consulting services 1,000 10,000 Loww
9 |consulting companies 1,000 10,000 Loww
10 |management consulting firms 100 1,000 Low
11 |business consulting services 1,000 10,000 Loww
12 business consulting firms 100 1,000 Low
13 |top consulting firms 100 1,000 Low
14 strategy consulting firms 100 1,000 Low
15 |strategy consulting 100 1,000 Loww
16 |top management consulting firms 100 1,000 Low
17 |business management consultant 100 1,000 Low
18 |best consulting firms 100 1,000 Low
19 consulting group 10 100 Loww
20 |business consultant company 100 1,000 Low
21 consulting website 100 1,000 Low
22 |management consulting companies 100 1,000 Loww
23 |consulting service 100 1,000 Low
24 |consulting agency 100 1,000 Loww

25 consultant manacement 10 1000 Loww
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