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HOW DO YOU PROMOTE? 



WHAT ARE THE WAYS FOR YOU 

TO PROMOTE YOUR BUSINESS? 



100 WAYS OF PROMOTING 



There are more than 25 Different 

Ways to Promote  

Your Business Online 



1. SEO 





2. Search Engine Marketing  



3. Remarketing 



4. Retargeting 



5. Email Marketing 



Streak.com 



6. SOCIAL MEDIA 



7. Social Networking Sites 



8.Streaming 

Videos Sites 



9. MICRO BLOGS/BLOGS 



10.WIKIS 



11. INSTANT 

MESSENGERS 



12. WEBINAR  



13. REPORT FORECAST 





Effective Way of Using Social Media 

State your Social Media Objectives 

Social Media Strategies 

Social Media Marketing 

Social Media Management 



Your Social Media Manager 





• This would be the business owner or 

some one you appoint to manage the 3 

types of workers. 

 

Social Media Team Manager  





 14. MARKETING AUTOMATION 



15. Customer Relationship 
Management Tools 



16. Conversion Optimization Tools 



17. Campaign 
Management 



 18. Content Management Systems 



19. Content Marketing  

32 E-book 
Infographics 



20. Mobile Marketing 

33 

SMS Q R Code 



34 

21. Proximity Marketing 



22. Affiliate Marketing  

15% of E- 

Commerce 

Business is done 

through Affiliate 

Marketing 



23.SURVEY 



24. 
INFLUENCER 
MARKETING  



25. InBranding 



SEARCH ENGINE OPTIMIZATION (SEO) 



1.SEO 2.KEYWORDS 
3.KEYWORD 

OPTIMIZATION 

4.IMPORTANTS 
OF KEYWORD 

RESEARCH 
TOOLS 

5.PRACTICAL 
IMPLEMENTATION 

OF KEYWORD 
RESEARCH 

POINTS OF DISCUSSION 



SEARCH ENGINES  

SEARCH ENGINE OPTIMIZATION (SEO) 



A program that searches for and identifies items in a 

database that correspond to keywords or characters 

specified by the user, used especially for finding 

particular sites on the Internet. 



SEARCH ENGINES ARE 

THE SINGLE LARGEST 

SOURCE OF WEB 

TRAFFIC 



MAJOR SEARCH ENGINES 



MAJOR SEARCH ENGINES 



Name Language 

• Baidu Chinese, Japanese 

• Blekko English 

• DuckDuckGo English 

• Exalead Multilingual 

• Gigablast English 

• Sogou Chinese 

• Soso.com Chinese 

• Volunia Multilingual 

• Yandex Multilingual 

• Youdao Chinese 

 

LIST OF SEARCH ENGINES 







WHAT DOES “I'M FEELING LUCKY MEAN”? 





http://cut-and-dry.com/ 

http://cut-and-dry.com/
http://cut-and-dry.com/
http://cut-and-dry.com/
http://cut-and-dry.com/
http://cut-and-dry.com/


Source: http://www.netmarketshare.com/ 



Crawling Indexing Processing Relevance Result 

HOW SEARCH ENGINE WORKS 



CRAWLING 



INDEXING & PROCESSING 





RESULT 







HOW TO GET MASSIVE  

TRAFFIC TO YOUR WEBSITE? 



THINK OF YOUR WEBSITE AS A CAKE 







YOU WANT TO DRIVE TRAFFIC TO YOUR SITE 

WHY OPTIMIZE YOUR SITE FOR  

SEARCH ENGINES  



You want users 

to buy or “do” 
something on 

your site. 



Users usually go to 

the site’s on the 
first page of the 

search engine’s 
results. 



HOW TO GET  

GOOD RANK IN 

SEARCH ENGINES? 



On- Page SEO |  Off- Page SEO 
 

 



On- Page SEO | Off- Page SEO 
 

 



Title : Titles are unique topics that describe 

the content of the web page or document. 



Meta Description: It is a Brief description of the web pages/web site. 



URL : Uniform Resource Locator, is the global      

address of the documents on World Wide Web.  



Content: It is the word or 

phrases which   

describes your web pages.    



META TITLE: A META TITLE SHOWS THE 

NAME OF A WEBPAGE. 





Words or phrases in your web content that make it 

possible for people to find your site via search engines. 

WHAT ARE KEYWORDS? 



Keywords are the foundation of Search Engine Marketing 



CAN BE KEY PHRASES OR A SINGLE KEYWORD. 

 (do not use common words for eg: ‘the’ ‘and’ ‘of’: Spiders ignore 
them.) 



Keyword research is 

one of the most 

important, valuable 

and high return 

activities in the search 

marketing field.  



  RANKING  FOR THE "RIGHT" KEYWORDS CAN MAKE OR BREAK 
YOUR WEBSITE. IT'S NOT ALWAYS ABOUT GETTING VISITORS TO 

YOUR SITE, BUT ABOUT GETTING THE RIGHT KIND OF VISITORS. 



Relevance Traffic Competition Commerciality 

4 GOLDEN RULES – KEYWORD RESEARCH 



• Keywords in the <title> tag(s). 

• Keywords in the <meta name="description"> 

• Keywords in the <meta name="keyword"> 

• Keywords in <h1> or other headline tags. 

• Keywords in the <a href="http://yourcompany.com">keywords</a> link tags. 

 

Best Places to Put Keywords 



• Keywords in the body copy. 

• Keywords in alt tags. 

• Keywords in <!-- insert comments here> comments tags. 

• Keywords contained in the URL or site address, e.g., 

http://www.keyword.com 

http://www.keyword.com/


Directory Submission  

Article Submission 

Classifieds 

Forums Posting & Blogs Creation 

Social Media updates 

OFF PAGE SEO 





WHITE HAT SEO- According to Search Engine Rules 

TECHNIQUES 



BLACK HAT SEO-Not according to Search Engine Rules 

TECHNIQUES 



 SEARCH ENGINE 

OPTIMIZATION (SEO)  

- no cost per click 
 

KEY INTERNET MARKETING STRATEGIES 



COST PER CLICK 









Google 
AdWords 

Word 
Tracker 

SEO 
Profiler 























KEYWORD OPTIMISATION 

Keyword optimization (also known as keyword research) is the act 

of researching, analyzing and selecting the best keywords to target 

to drive qualified traffic from search engines to your website. 



 

 



DRIVE QUALIFIED TRAFFIC TO YOUR WEBSITE: To drive searchers to your 

site, you must optimize for the keywords they're searching for 



MEASURE TRAFFIC POTENTIAL: Analyzing the popularity of keywords 

helps you gauge the size of a potential online market. 



WRITE EFFECTIVE CONTENT: By incorporating optimized 

keywords into your website content, you can connect instantly with 

potential customers and address their needs 



Understand user behaviour: By analyzing the words that your customers 

use, you get an idea of their needs and how to service those needs. 



GENERIC KEYWORDS 



Just as the title suggests 

these are very generic, 

unspecific terms that get 

searched for. Something 

like “Tennis Shoes” or 

“Digital Cameras” would 

be considered a generic 

term.  

 



When developing an organic search strategy we typically stray 

away from these terms as they are highly competitive and not 

specific enough to the sites actual content. 





Broad match terms are the core of SEO. Terms like “Red Tennis Shoes” or “Canon 

T2I Digital Camera” will present a stronger opportunity and engagement than a 

generic term. 





Think of these as the sentences that get typed into Google :  

“How do I set the aperture on my Canon 

T3I digital camera”  



Long tail keywords might not be the biggest traffic drivers to 

your site but if you rank for a long tail term you will get traffic 

due to its specific nature and low competition.  





WHAT IS KEYWORD RESEARCH ? 

•Process of finding the 
best suitable keywords  

for a business to 
optimize the site. 

•Keywords can make 
or break the site. 

•We can predict the 
user demands and  

seasonal changes in 
search. 



6 billion searches per day 

 

 
93% users begin with Search 

44,835 Google searches in 1 second 

QUERY STATS 



KEYWORDS BASED ON LENGTH 

Short tail Medium Tail Long tail 

Generic Terms 

High Volume 

High Competition 

Specific Terms +  

Localized Terms 

Good Volume 

Medium  

Competition 

More Specific  

Queries 

Localized Queries 

Low Volumes 

Low Competition 



Long tail keywords are those three and four keyword phrases which are 

very, very specific to whatever you are selling. You see, whenever a 

customer uses a highly specific search phrase, they tend to be looking 

for exactly what they are actually going to buy. 



Short tail keywords are search phrases with only one or words. 

Their length makes them less specific than searches with more words. 

“Egg” (1 word) is an example of a short tail keyword, whereas “Make 

scrambled eggs fluffy” (4 words) is a long tail keyword.   



INFORMATION QUERIES 

•Queries that cover a 
broad topic. 

• Ex.: web design or SEO 

•Sometimes 
informational queries can 

be  generic or specific. 

• Generic : we cannot 
predict the exact 
purpose 

• Specific : we can predict 
exact purpose 



NAVIGATION QUERIES 

•Queries that seek a 
information about specific  

brand or website only. 

Ex.: Facebook login, YouTube 
Login 

Apple Support Page 

•Generally these keywords can 
be easily  targeted and ranked 

for specific sites. 



NAVIGATION QUERIES 

•Queries which explains the purpose 
of the  user in a precise way 

•Example: Buy Mobiles Online, Learn 

Digital Marketing, Web Designing 

Video Training, Restaurants in 

Hyderabad 

•Localized keywords are also a part 
of  transactional queries. 





PROCESS OF KEYWORD RESEARCH 

Business Analysis 
and Business 

Hierarchy 

Brainstorming to 
get keywords  Use 
keyword research  

Tools  For data 

Analyze the 
Competition  Pick 
the best suitable              

Keywords 
Repeat the 

Process regularly 



KEYWORD RESEARCH TOOLS 

Keyword 
planner 

Moz Analytics’ 
Keyword 

Analysis Tool  
SEM rush 

Keyword 
Snatcher 

Google 
Keyword Tool 

Serps Wordtracker 
Market 
Samurai 

PPC Keyword 
Toolz 

Wordstream 



KEYWORD RESEARCH TOOLS 

Traffic Travis  KeywordSpy Speed PPC Ubersuggest 

Keyword In Keyword Elite 
SEO Book 

Keyword Typos 
Generator 

Keyword 
Ninja 

Soovle KGen Wordpot 



KEYWORDS RESULTS 

•Select the specific keywords 
from lists 

•Sort in specific categorized 
order 

•Save the final list of keywords to  

•perform competition analysis 



USE KEYWORD RESEARCH TOOLS FOR BETTER RESULTS 



Good competitor research is often enough to fill 
your spreadsheet with a ton of relevant keyword 

ideas. 



THINGS TO CONSIDER WHILE 
KEYWORD RESEARCH 



 

DIFFICULTY 



SEARCH VOLUME 



 CLICKS 



CLICKS PER SEARCH 



COST PER CLICK 



RETURN  

RATE 



NUMBER OF WORDS IN A KEYWORD 



INCLUDE/EXCLUDE TERMS 



UNDERSTANDING 

KEYWORD METRICS 



SEARCH VOLUME & SEARCH RESULT 

This metric shows you the overall search demand of a given keyword, 

i.e., how many times people around the world (or in a specific country) 

put this keyword into Google. 



SEARCH VOLUME & SEARCH RESULT 

Most of the keyword research tools pull their Search volume 

numbers from Google AdWords, which was long regarded as a 

trusted source of this data. 



Keyword Research process 



STEP 01: 



Search keyword planner in Google  



STEP 02: 



Click here 

Click on the result shown in below picture 



https://ads.google.com/aw/keywordplanner/home?ocid=529714931&e

uid=422965568&__u=7812007232&uscid=529714931&__c=800393141

9&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-

awhp_xin1%21o2 

Or go through this URL and select your Google account 

https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2
https://ads.google.com/aw/keywordplanner/home?ocid=529714931&euid=422965568&__u=7812007232&uscid=529714931&__c=8003931419&authuser=0&sf=barebones&subid=in-en-et-g-aw-a-tools-kwp_bb-awhp_xin1!o2


STEP 03: 



CLICK ON GO KEYWORD PLANNER 





STEP 04: 



Click on continue 
 

This is the dashboard  





STEP 05: 



Click on Tools 
Click on 

tools 



STEP 06: 



Select keyword planner 

Keyword 

planner 

 



STEP 07: 



Click on find keywords 

Click find 

keyword 

and 

proceed 

 



STEP 08: 



Enter your keyword/niche keyword 



STEP 09: 



You can type more than one word if needed 

Eg: Consulting 

Click on 

get started 



STEP 10: 



Related keywords are listed 



STEP 11: 



You can also filter the keyword based on your 

requirement 



STEP 12: 



Click on Exclude keywords in my plan  

It will automatically refine keywords 



STEP 13: 



After the filtering process click download  



STEP 14: 



Keywords downloaded as an Excel file 

Open the file 



STEP 15: 



Downloaded file of keyword research 



STEP 16: 



Search each word 

in Google and 

find the search 

results 



STEP 17: 



Search 

consulting in 

Google 



STEP 18: 



You will get the search 

results  



STEP 19: 



Enter each search results & 

Repeat Process 



SEARCH RESULT       COMPETITION 

SEARCH RESULT       COMPETITION 



KEYWORD 

RESEARCH IS 

SUCCESSFUL!! 



QUESTIONS 

AND 

ANSWERS 




