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DO WE
REALLY

REQUIRE
FUNDING?







FOR WHAI?



STEPS OF BUILDING THE BUSINESS
2ND STEP
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TO START AND RUN

ONLINE BUSINESS WE

NEED RESOURCES IN
PLACE




WE NEED
FUNDING FOR
RESOURCES
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HOW MUGH MONEY DO YOU REQUIRE?
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INITIAL INVESTMENT AND
RECURRING INVESTMENT




MAKE COMPLETE LIST OF
RESOURCES REQUIRED




[tur-muh-nol-uh-jee]

noun, plural ‘terminologies’
1. the system of terms belonging or peculiar to a

science, art, or specialized subject; nomenclature.

2. the science of terms, as in particular sciences or
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SEO

PHASE | PHASE I

Campaign Setup Keyword Research
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Ranking

PHASE VI PHASE VI

Off-Page Optimization Reports and Rank Tracking



GOOGLE SEARCH
RESULT PAGE

Google

google search support Q

G https://support.google.com ~
Google Support

General Help Center experience. Next. How can we help you? Google Chrome - Google
Account - YouTube - Gmail - Google Play - Google Search - AdSense ..
Google Search Help - Google Account Help - Gmail - Custom Search

G https://support.google.com > websearch > community v

Community forum - Google Search Help - Google Support

Incorrect Search Results. Somebody as a cruel prank reported me missing about a year ago
with some very inflammatory details - Why is google not allowing me

G https://support.google.com » customsearch v

Custom Search Help - Google Support
Choose sites to include in your search engine - Edit your search engine with the Control
Panel - Add custom search to your ... Verify your site in Search Console.

G https://www.google.com > contact ¥

Contact us — Google

Visit Webmaster Central — the fastest way to get help with increasing traffic to your site, and
see your site's crawling, indexing and search traffic data.

G https://lwww.google.com > webmasters > support ¥

Get Help and Support for your Website - Google Webmasters

Have questions about Search Console, search rankings, security issues or content on your
site? Find the right support channel here

<> https://developers.google.com » custom-search » docs » support ¥

Support | Custom Search | Google Developers

Mar 25, 2019 - Support. For support, visit the Help Center or the Help Community. Except as
otherwise noted, the content of this page is licensed under the _.



W e, e -
S e == ADVERTISING

~ i -

SRR CCESS E OPTIMIZATION < ——

b STRATEGY

KEYWORDS

7

o |

\‘ 4
/-J(J ¥
' > - 4
[ MARKETING Y e N =
' - - L N
/

\ |~y \ g » ! ‘ | - 2
. /\/\'/ \ \ - / NN NS
s o

i ‘ A ~ o
| \J/ ) N N U ’/.
y - 4 )
I e 2SO ' AT s 5 . o~
< NIVaE . N q my A CLA\D =
s l. U:e a . | \ n ‘ n e
.0 8 s -y, '
— . p > - I | =
| | - =1 ) o .'.': ! -
: 1 — o - o - ’ |

T P
' ‘,/.//,".

[ 4 \l
4 , < | @S
. Va - -\ d | ',; l. H & b ™
4-1‘ 4 -
: n === \ R Ve N 4
"~ ’ |
\ \ | i

£\ I=—\

| | LA

ey
L4
|
|



GOOGLE
FIRST
PAGE

SEARCH
RESULT

Google AdWords - Online Advertising by Google <~ {1 }
adwords.google.com

Advertise with Google AdWords ads in the Sponsored Links section next to search

results to boost website traffic and sales. With Google AdWords pay-per-click ...

Keyword Tool Help Center

Enter cne keyword or phrase per ling Google Chrome. A browser built for
to see what related word ... speed, simplicity and ...

Google Ads Google Analytics

Already have an AdWords scocount? Use Google Analytics to learmn which
Login now. How it works online marketing ...

AdWaords Signup AdWords Express

Use Google AdWords Express to
advertise your local business on ..

Maore results from google.com »

AdWords - Wikipedia. the free encyclopedia < {2}
en.wikipedia. org/wiki’/AdWords

Google AdWords is Google's main advertising product and main source of revenue.

Google's total advertising revenues were USDE28 billion in 2010. AdWords ...

Inside AdWords -
adweords. blogspot.com {3)

Google AdWords (adwords) on Twitter >
twitter com/adwaords {4}
The official channel for info & updates from the Google AdWords team. ... AdWords

SMEB Specislists explain how to set up your account to generate effective .

Google AdWords Advertising and How to Advertise on Google
www. pemymarshall. comigoogle I“"""' (5}

Discover the Google AdWords Strategies that will Help You to Beat the AdWords
System and Double the Customers on Your Website in 30 Minutes or Less, with ...

AdWords - Grade Your Google AdWords Account Performance - {ﬁ]
waww wordstream. comdgoogle-adwords

Get a free, instant report on your Google AdWords account performance with the

AdWords Ferformance Grader. It's a free FPC audit in under a minute!

AdWords How Tos, Guides and Tutorials - Redfly Online Marketing ... 7
www redflymarketing. com/adwords-tutorials * { }

Mar 12, 2010

Get the Flash Player to see this video about guality score.
u Welcome to the Redfly Marketing Google AdWords ...

More videos for adwords =
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SOCIAL MEDIA







Streaming

Videos Sites Blogs Micro Blogs
— THE 00 posterous®
Youliil: HUF%NS(T;TON DO SPACES’

friendfeed

mztacafz

Vimeo il &

() dailybooth



Instant Messengers

@ WhatsApp

—~

WeChat

WIKINEWS



MARKETING AUTOMATION
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Email Marketing Web Tracking Lead Scoring Nurture Marketing  SMS Messaging ~ Campaign Tracking

2 8B PR

Form Capture Landing Pages Social Discovery Integratlons Training & Support
(GoTowebinar)
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CONVERSION OPTIMIZATION TOOLS

display ads
referring links
offline marketing

search

video/television
social media
email

CONVERSION
OPTIMIZATION

TRAFFIC

SALES FUNNEL

BUYERS
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CONTENT MANAGEMENT
SYSTEMS




LATE SUMMER BREEZE
open kitchen window,
ty tiny flames upon (]
back and forth on their candle
made the cake, of course, as one|

Content Marketing

CHAPTER 1

f

CHAPTER 1

her own birthday cake, but her 1 !
cook and a better baker, so Ceony| - /‘4

the confection, complete with pi
and jelly filling, would be delicio|

But as her parents and thred
birthday wishes, Ceony's mind
dessert and the celebration at h
narrowed in on an image she ha
box just three months ago, afte
Emery Thane's fortune. A flor

A

LATE SUMMER BREEZE wafted through the
A open kitchen window, making the twen-
ty tiny flames upon Ceony's cake dance
back and forth on their candlewicks. Ceony hadn't
made the cake, of course, as one should never bake
her own birthday cake, but her mother was a good
cook and a better baker, so Ceony had no doubts that
the confection, complete with pink cherry frosting
and jelly filling, would be delicious.
But as her parents and three siblings sang her
birthday wishes, Ceony’s mind wandered from the
dessert and the celebration at hand. Her thoughts

narrowed in on an image she had seen in a fortuity
box just three months ago, after reading Magician

Emery Thane’s fortune, A flowery hill at sunset

E-book

INFOGRAPHICS AFIEGﬂN]B

0 / OF BUSINESSES | INFOGRAPHIC THEY SHOW AN
100%0CaN BEREFT? | NS | EXPERT

EVERYONE SHOULD CONSIDER @ 1% EVERY Om

THE POTENTIAL ADVANTAGES D AY n i a {B‘E,)E'O‘

THEY CATCH THE EYE OF
INFOGRAPHICS HELP TO VISUALISE

JOURNALISTS
AND STAND OUT

RELATIONSHIPS &
STATISTICS @

FROM DULL AND BORING

TEXT-BASED

PRESS RELEASES

S ® N EASLY Q
40%

THAT COMES TO
OF PEOPLE WILL
RESPOND BETTER TO VISUAL
INFORMATION THAN PLAN TEXT

— VISUAL
‘ LEARNERS
MD

LEARNERS
Y 25RO

MILLION 'Nmﬂa‘““(c)s !;I.}!pﬁc(;
o] AN GY | GRAPHICS
Infographics

75



Mobile Marketing
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ALL KINDS OF RESOURCES ARE
BASED BUSINESS MODELS AND VISION
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STARTUP
FUNDING




10 WAYS TO FIND
INVESTORS FOR
YOUR STARTUP




HERE ARE TEN
WAYS TO FIND
THE RIGHT
INVESTOR FOR
YOUR START-UP



1. ANGEL
NETWORKS




You can find that angel
investor who not only
will invest in your start-
up, but will also sit on
your shoulder, offering =
mentorship, solid advice,
and provide access to

° 7 .l
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Crowdfunding sites provide you with
access to many different types of
investors

CROWDFUNDING

L@‘T &"?) 2 @ O anlll ] Yf‘f

Startup Innovation Platform Contribution Money Collaborative Support  Growth  Return




3. Incubators
and
Accelerators

/




YOUR START-UP IS YOUR BABY, AND YOU WANT IT TO GROW AND
FLOURISH, SO WORKING WITH AN INCUBATOR OR ACCELERATOR
GIVES YOU A WHOLE HOST OF INVESTOR RESOURCES TO WATCH

THAT BUSINESS GROW UP AND SUCCEED.
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These investors are pri

marily interested in taking on a
bigger role to help turn your idea into a viable business




~ ADMINISTRATION



They primarily offer small business loans
and grants, but these may be exactly
what you need and are available with

fair terms without having any
interference or expectations that they
will get a stake in your business.
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Beyond LinkedIn, which is still a place to look for
investors, numerous professional social networking
sites have launched that can help connect you with

all types of investors across all industry




11y

Some professional
social networking sites
to consider for investor

connections include
EFactor, Xing, Plaxo,
Startup Nation,

| Cofoundr, and Meetup.

I >R
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The objective is to sell their stake a few years after
investment to reap a significant profit from investing

In your start-up.



7. ONLINE LENDING PLATFORMS




With the incredible
restrictions now involved
with getting a bank loans

for a start-up, new

solutions have emerged
through the advent of
online lending platforms
that serve a similar
function.




8. PERSONAL MARKETING EFFORT




Putting yourself out there where investors are
bound to find you, including a website, social
networking sites, guest posts on established
blogs and personal blog posts, conversations

on Quora, and traditional media outlets.




9. Friends and Family




b
l.f : : = — = - :

Finding an investor in a friend or family member
isn't a hard sell because they already believe in you
and are passionate about helping you succeed.

(’\-



LAUNCH PLATFORMS






Companies like startups.co are providing a convenient

channel for locating investors in an efficient way.

=  startups.com Signup
t'sr
We Launch Startups F s o
Education, Community, and Tools to until it
help startups launch faster. SHIPS

= B fﬂ‘m@‘


http://www.startups.co/







Money provided by
Investors to start up
firms and small
businesses with
perceived long-term
growth potential.




Entails high risk for
the investor, but it
has the potential
for above-average
returns.

g




FIRMS THAT RAISED FUNDS THROUGH

snapdeals

dio
D 14/@

CORVAR @ -5

THE FASHION EXTERIENC




ANGEL INVESTMENT




CROWDFUNDING




The 7 Best
Crowdfunding
Sites Of 2020

M )




BEST OVERALL

KICK




www.kickstarter.com

RICKSTARTER Search Q

xplore Start a project :
o] proj #BlacklLivesMatter

Arts Comics & lllustration Design & Tech Film Food & Craft Games Music Publishing

FEATURED PROJECT RECOMMENDED FOR YOU

ZX Spectrum Next - Issue 2
454% funded

By Henrique Olifiers

H 4 &

A Life On The Farm - Feature Documentary
30% funded

By Sonderbar Pictures

N d &

A RADICAL ALTERNATIVE TRANSPARENT...
335% funded
By SEEUSS5

H & &

_ SEEUS9S5: Self-Adhering Clear N95 Face Mask

Login
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It’s also easy to use on the
fundraising side—begin by setting
complete

your goal and then a t




Before your campaign can launch, you'll
have to be approved by Kickstarter.

KICK




| INDIEGOGO



www.indiegogo.com

INDIEGOGO Explore v WhatWeDo Q For Entrepreneurs  Start a Campaign Login Sign

Find 1t first on Indiegogo.

Indiegogo is where early adopters and innovation seekers find

FEATURED : ; i W :
== lively, imaginative tech before it hits the mainstream.

Bring The Boxing Gym Home

Move It Swift are smart boxing gloves m LEARN MORE

SEE CAMPAIGN

olol

Panrnviilar PDvralocrte /s\.



similarly to Kickstarter, except it

doesn’t have an exclusively all or
nothin







WWW.Causes.COom

We've updated our Privacy Policy! Check it out here:

e @ Join Sign In

@causes

Support the people and causes that inspire you. Campaign to make a difference.

Join now

Causes is the place to discover, support and organize campaigns,
fundraisers, and petitions around the issues that impact you and
your community



aes is te orId’s Iare online
campaigning platform focused on

“r
.

social, political, and cultural issues.
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WWW.patreon.com

Product v For creators v Pricing Resources v Starter kits Q, Find a creator

@® We use cookies to improve your experience using this site. More information

Let your most passionate fans support your creative §

work via monthly membership.

Get started

Show all



digital creatives, such as

YouTubers, podcasters, and










Patreon is actually
the fifth
largest crowdfunding

site behind GoFundMe,
Kickstarter, Indiegogo,

pOWOOﬂ and TeeSpring.







www.gofundme.com

N _. &
(Q Search | Discover | Fundraise for v/ gofund me

Fundraising for the people and

causes you care about
Get Started Today.
Start a GoFundMe
. : ’
\ o ‘.
\ it

"
Cancer survivor Jennv raised $466k to heln other children in New York soine throush chemo. '



Ies

You’ve probably seen a handful of
and charitable causes, but businesses
can use it as well.
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¥ The crowdfunding site collects a
.9-percent processing fee and
O cents for every donation.



CircleUp



https://circleup.com/

CircleUp HELIO CREDIT EQUITY NSIGHTS LEARN MORE Get Starte

Creating a transparent and
efficient market to drive
innovation for consumer brands

We use cookies to enhance your experience. We use these for

advertising and analytics purposes. By continuing to use our sit
you agree to our use of cookies as described in our Privacy
Policy.
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If you’re building a consumer
brand, it’s worth looking into

CircleUp, which has helped raise

$260 million dollars for 196

startups.
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LendingClub



www.lendingclub.com

LendingClub BORROW v | INVEST ~ ABOUTUS  HELP  SIGNIN

COVID-19 Response: In these uncertain times, we want you to Know you can count on us. S

' “' 'I/Y}A“‘..'
Personal loans up to $40,000
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v : Small Business Loans Auto Refinancing ‘
——

Check your rate. It won't impact your credit score.

g $ | What's the money for? . U \

-] Respond to a mail offer
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personal loans and up to 5300,000
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crowdfund




Interest rates can be high depending
on your credit score—the total

annualized interest typically ranges
between 10.68 and 35.89 percent.




GOVERNMENT
GRANTS




We welcome you to The Investors Meet in London, Kuala
Lumpur, Qatar & Tokyo
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The term startup capital refers to the money raised

by a new company in order to meet its initial costs.




Entrepreneurs who want to raise startup capital
have to create a solid business plan or build a
prototype in order to sell the idea.




Startup capital may be provided by venture capitalists, angel
investors, banks, or other financial institutions covers any or all of
the company's major initial costs such as inventory, licenses, office

space, and product development.



companies by professional investors such as venture
capitalists and/or angel investors.
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Startup capltal is the money ralsed by an entrepreneur to
underwrite the costs of a venture until it begins to turn a
profit.

y




Venture capitalists, angel investors, and traditional banks are

among the sources of startup capital.
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Many entrepreneurs prefer venture capital because its
investors do not expect to be repaid until and unless the
company becomes profitable.






Young companies that are just in the

development phase are called startups.




These companies are founded by one or more
people who generally want to develop a product or
service and bring it to market.
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This includes paying for the initial hires, obtaining office space,
permits, licenses, inventory, research and market testing,

T ST R A

product manufacturing, marketing, or any other expense.




TYPES OF STARTUP CAPITAL




Banks provnde startup capltal in the form of
business loans—the traditional way to fund a
new business.



Its biggest drawback is that the entrepreneur is required
to begin payments of debt plus interest at a time when
the venture may not yet be profitable.




Venture capital from a
single investor or a
group of investors is
one alternative.




startupcapital

VIS SECA ‘ CAPITAL




The term startup capital is often used
interchangeably with seed capital.




Startup capltal usually comes from professional

investors.




Seed capital, on the other hand, is often provided by close,
personal contacts of a startup's founder(s) such as friends,
family members, and other acquaintances

|




ADVANTAGES AND
DISADVANTAGES OF

capital
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Venture capitalists have underwritten the success of
many of today's biggest internet companies.



Google, Facebook, WhatsApp, and
DropBox all got started on venture capital
and are now established names.
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*Microsoft purchased GitHub
*Cisco bought AppDynamics

*Facebook acquired Instagram.




Seed Capital
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The term seed capital refers to the type
of financing used in the formation of
a startup.
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Fundmg IS prowded by private mvestors—
usually in exchange for an equity.




Stake in the company or for a share in
the profits of a product.

.







Seed capital is the
money raised to
begin developing

an idea for a
business or a hew
product.
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This funding generally covers only the costs of
creating a proposal.




Some seed capital may come from angel
investors—professional investors who have a high-
net-worth.




Understanding
Seed Capital




A company that is first starting out may have limited
access to funding and other sources.




Banks and other investors may be
reluctant to invest because it has no
history or established track record, or any
measure of success.




Many startup executives often turn to people they
know for initial investments—family and friends.
This financing is referred to as seed capital.
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* It doesn't have to be a large amount %
of money. ‘
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QUESTIONS
 ANGEL
INVESTORS
'WILL ASK YOU




YOUR MAIN PITCH SHOULD
ANSWER THESE CORE
3 QUESTIONS




WANT) ARE ¢ ;:j /
YOU SOLVING? il Al



2. What kinds of people, groups, or organizations have
that problem? How many are there, where are they,
what do they do about it now?




3. HOWAREYOU
DIFFERENT?






5. How will you make money?



6. HOW WILL YOU
MAKE MONEY FOR
YOUR INVESTORS?



7. How fast can you grow
your business? Can you
scale up volume without
proportional scaling up
headcount?




8.What's
proprietary?

What are you going to do to
defend that?




9.WHAT g
YOU MADE: i




10. What
milestones
have you met?




11. HOW ARE YOU GOING TO
GET THE WORD OUT?




12. How are
you going
to close
sales?
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14. HOW ARE YOU GOING TO
SPEND INVESTORS’ MONEY?
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15. What makes your team suited

for this business?




SOME GOOD
FOLLOW-UP QUESTIONS
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16. HOW DID
YOU COME UP
WITH THIS
IDEA?




17. Why did you decide
to (some marketing,
product, or financial

decision in the pitch)?




18. What about (some objection
related to market, competition,
financial plans)?
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~ ]

20. HOW STRONG IS




21. COULD
YOU GROW
FASTER WITH
MORE
MONEY?
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22. Do you reallze you're vastly
underestimating your marketing

expenses (or sales expense, or margins

through channels, or headcount required
for direct sellmg)’?




23. Do you know

comparable numbers




24. Why don’t you do this yourself?
(Meaning, why do you think you need
investors?)



25. What
sales have
you made

so far?
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26. HAVE YOU
ACTUALLY TALKED TO
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27. Who
else Is
Interested?




ELSE

WHO

28.

You
SHOWN THISTO?

HAVE
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2. How did

you come up
with that
valuation?
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A QUESTION
YOU DON'T
WANT




30. Why would
anybody want this?
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Made By: Labeeba Ahmed and Haritha Santosh



