
DATE: September 12, 2020, SATURDAY

TIME: 07:00 PM (AST) 

LIVE FROM DOHA, QATAR





SOCIAL MEDIA CHANGED THE WORLD















91% of 
mobile 

Internet 
access is for 

social 
activities.



More than 3.2 
billion images 
are shared on 
social media 
posts in one 

day.







81%

78%

69%

62% 64% 66% 68% 70% 72% 74% 76% 78% 80% 82%

SOCIAL MEDIA

WEBSITE

EMAIL

BUSINESSES HAVE TO USE MULTIPLE DIGITAL 
MARKETING CHANNELS





MOST POPULAR SOCIAL MEDIA IN THE 
WORLD



WHAT IS INFLUENCER MARKETING?



Influencer 

marketing is a type 

of marketing that 

focuses on using key 

leaders to drive your 

brand's message to the 
larger market.



Rather than marketing directly to a large group of 

consumers, you instead inspire / hire / 

pay influencers to get out the word for you.



SOCIAL MEDIA 

INFLUENCERS IMPACT 

PURCHASE DECISIONS



Did you know 86% marketers used 

influencer marketing since last year?



HOW DO WE TAKE A DECISION 

PURCHASE?



Reviews matter 

for deciding on 

products and 

companies.



The subconscious drives purchase decisions.



Emotions rule in all 

areas of buying 

behavior.



The jury is out on 

social media’s 

influence on purchase 

decisions.



PEER TO PEER 



FRIENDS

RELATIVES

COLLEAGUES

MENTORS

TEACHERS

NEIGHBORS

ACQUAINTANCES



MOVIE

• Movie. 



COSMETICS 



RESTAURANT 



CLINICS 



Travel 
TRAVEL



ACCOMMODATION 



EDUCATION



TRANSPORTATION



INFLUENCER MARKETING



CELEBRITY ENDORSEMENT



JAMES BOND 
007 AUSTIN 

MARTIN 



Brad Pitt 

CHANEL PERFUME FOR MEN



Few examples like this 

LOUIS VUITTON

JENNIFER LOPEZ



SOCIAL MEDIA INFLUENCER 



BRANDS AND  
AGENCIES SPENT 

OVER 8 BILLION  USD 
IN 2019 WITH SOCIAL 
MEDIA INFLUNCERS.



TOP 10 EXAMPLES OF SOCIAL 

MEDIA INFLUENCERS 



Youtube-
3M

Facebook-
6.2M

Twitter-
153K

Instagram-
31.8M

He makes $17,000 per post in instagram with a net worth of $4.2M.

Cameron Dallas- Vine Videos, 

Musician, Actor and Model



Youtube-
5.41M 

Subscibers

Facebook-
3.5M Page 

Likes

Twitter- 15.7M 
Followers

Instagram-
21.5M 

Followers

She makes $18,000 per sponsored post.

HUDA KATTAN- BEAUTY 

INFLUENCER



Youtube-
8.27M

Facebook-
22M

Twitter-
33.4M

Instagram-
176M

She makes $1.2M per post in instagram with a net worth of $1 billion.

Kylie Jenner- Model, 

Businesswoman, Beauty 

Influencer 



Youtube-
19M

Facebook-
457K

Twitter-
5.5M

Instagram-
18M

He makes $5,424 per day with a net worth of $12 million.

James Charles- Beauty 

Influencer



Youtube-
1.5M

Facebook-
122M

Twitter-
89.8M

Instagram-
219M

He makes $750,000 per sponsored post with a net worth of $460 million.

Cristiano Ronaldo- Soccer 

Player



Instagram-
3,223 

followers

She makes $250 per post in instagram.

Lisette Melendez- Beauty 
Influencer



Instagram-
5,156 

followers

She makes $700 per post in instagram.

Megan McSherry-Fashion



His videos typically infuse humor and 
surprise, a formula  that has helped 
him amass a large and engaged 
fanbase.

• YouTube — 18.8 million 
subscribers

• Instagram — 16.2 million followers

• Facebook — 16.2 million page likes

• Twitter — 4.8 million followers



Zoe Sugg—aka Zoella—is a fashion 

and beauty blogger from  England.

• YouTube — 11.9 million

subscribers

• Instagram — 10.2 million followers

• Facebook — 2.5 million page likes

• Twitter — 12.8 million followers



INSTAGRAM: 1108 FOLLOWERS

EVA BARRETT- SINGER









SOCIAL 
MEDIA 
INFLUENCER



WHO: SOCIAL MEDIA INFLUENCER



WHO IS A SOCIAL MEDIA INFLUENCER? 

A Social Media Influencer is a user on social media who has 
established credibility in a specific industry and has access to a large 
audience and can persuade others by their authenticity and reach.



WHAT DOES SOCIAL MEDIA INFLUENCER DO?

They're often able to persuade/influence their  followers to purchase 

products and services from  the brands they promote.



WHY BECOME A 
SOCIAL MEDIA 
INFLUENCER?

Being an influencer gives you a say in your field. It helps you 

bond with others who share your world view and expand your 

horizons in your niche.



WHEN DID SOCIAL MEDIA INFLUENCER 

START?

• Influencers on social media first made their 
appearance on Facebook after Amazon partnered 

with the which allowed consumers to see what their 
friends and family were buying.



HOW DOES SOCIAL 
MEDIA 

INFLUENCERS 
WORK?

Social media “influencers” are those with accounts 
that drive traffic and sales to a product or service 

based on their recommendations.



WHERE: SOCIAL MEDIA 
PLATFORMS





BRANDING



PROMOTING DIGITAL
PRODUCTS



DO PODCASTING



DO WEBINARS





SOCIAL 

MEDIA 

SPONSORED

POSTS



PROMOTE PHYSICAL PRODUCTS



AFFILIATE
MARKETING









UNDERSTAND YOUR AUDIENCE



CREATE AND POST RELEVANT CONTENT



• Share social posts, Stories, or videos.



BE REGULAR AND

CONSISTENT



Keep updated in each moment



INTERACT/ENGAGE WITH YOUR AUDIENCE



LET BRANDS KNOW YOU’RE OPEN TOCOLLABORATIONS



INFLUENCER 

ARCHETYPES –

OVER 5 TYPES  





1. CELEBRITY 



2. THE AGITATOR 



3. THE 

SPECIALIST 



4. THE ACTIVIST 



5. THE CREATOR 



6.THE 

EVANGELIST  



7. 

Micro/Nano

influencers –

foot soldiers 



Communication strategies 

Strategies



Explicit 

EXPLICIT



INDIRECTLY 

EXPLICIT 



DIRECTLY 

EXPLICIT 



Indirectly direct explist

INDIRECTLY DIRECTLY EXPLICIT 



BRANDS – INFLUENCERS – BRIDGE 



BRANDS NEED TO DISCOVER

INFLUENCERS NEED TO IDENTIFY 



Arrangements Content

Payment 
Delivery

Analytics

PROCESS



So it Requires a Platform

A SOCIAL MEDIA INFLUENCER 
PLATFORM



WHY ARE 
BRANDS AND 
COMPANIES 
USE SOCIAL 

MEDIA?



TO INCREASE 
BRAND 

AWARENESS



HUMANIZES 
THEIR BRAND



GIVES THE OPPORTUNITY TO CONNECT 
WITH FANS AND FOLLOWERS.



INCREASE WEBSITE TRAFFIC



Generate leads



BOOST SALES



PARTNER WITH 

INFLUENCERS



PROMOTE 
CONTENT



CONTENT SHOWS AN EXISTING 
CONNECTION AND CAPTURES AUDIENCE



SOURCE IDEAS FROM 
FOLLOWERS



SOURCE MATERIAL FROM POSTS

Getting your 
followers involved 

can build 
excitement about 

your brand.



REPUTATION 
MANAGEMENT



CRISIS 
COMMUNICATION



CUSTOMER AND AUDIENCE 
ENGAGEMENT



CUSTOMER SERVICE AND CUSTOMER 
SUPPORT



MONITOR CONVERSATIONS THAT ARE 
RELEVANT TO THEIR BRAND



LEARN MORE ABOUT THEIR 
CUSTOMERS



TO KEEP AN EYE ON THE COMPETITION



TO STAY 
INFORMED 

ABOUT 
UPCOMING 

CHANGES TO 
THE BRAND



TO PROMOTE THE BUSINESS





SOCIAL MEDIA GROWTH 
STATISTICS AND 

PROJECTIONS





COMPANIES SPENDS $48,000-$84,000 PER 
YEAR OF THEIR TOTAL MARKETING BUDGETS 

ON SOCIAL MEDIA







Proud to introduce to all of you our 
own Social Media Influencer Platform 



ADM SOCIAL MEDIA INFLUENCER PLATFORM



www.admsip.com

http://www.admsip.com/


PLATFORM FEATURES 



The number on 

performance platform

for brands & agencies



OBJECTIVE DRIVEN PRODUCT OFFERING

CONTENT
User generated content  

specific to a campaign brief
CONTENT

POSTAWARENESS

CLICKTRAFFIC

LEADLEAD GEN

SALESALES

Book influencers to reach 

the  right audience

“Shopify for influencers” to sell  

their own and 3rd party merch

Incentivize influencers to  

generate leads or sales

Pay influencers to drive  

audience traffic to a website

$231.10

A to Z search, contracting,  

logistics and payment enable  

your objective driven

Influencer  Marketing at scale

SURVEY
Survey and poll influencers 

&  their audienceRESEARCH

OBJECTIVE PAY PER DISCOVERY TO PAYMENT

1
3
5



Our tech

Opt-in

Influencers
Our influencers have opted  

in - this means their 

follower  base is vetted and 

they are  ready to work with 

your  brand.

Fair

Marketplace

1
3
6

We provide a fair and  

transparent marketplace for  

influencers, brands and  

agencies.



Audience Insights

Influencer media kits are 

the  true pairing of art and  

science. Via api integration  

we pull the influencer  

content and audience data  

to help match to your brand.

Artificial

Intelligence

Admsip uses a  

recommender engine to  

understand the 

personality  of influencers 

and  recommend them to  

brands.

Influencer

Vetting

1
3
7

Influencers are scored in  

real time across our 

Admsip rating system  

which takes into account,  

Reach, Relevance, Work  

Ethic and Content Quality.



SEARCH
&

DISCOVERY

INFLUENCER
COLLABORATION

CAMPAIGN
MANAGEMENT

MEASUREMENT
& REPORTING

PAID MEDIA
AMPLIFICATION

STRATEGIC
APPROACH

We set up and run fully customised influencer marketing 
campaigns using our advanced targeting  tools and market 
expertise. Our team will guide you through every step of the 
process, from  creative briefing and creator selection, to content 
approvals, delivery, contracts and payments,  budgeting and 
report analysis.

We help you scale your influencer ROI.

FULLY MANAGED SERVICE

1
3
8



PITCH TO BRANDS INSTANTLY

We have many brands for you to market to. Create a quote in 

minutes, and send to us, we will showcase your influence.



SEE HOW MUCH YOUR 
INFLUENCE IS POTENTIAL

We helps influencers, micro influencers and macro 

influencers value their influence. Get in Touch to 

authorise your social channels, and we'll calculate 

how much money you could earn.



Ensure that 
the influencer 

you go with 
has the right 
following for 

you



Collaborate with 
influencers and

Build your brand!



WHY ADM SOCIAL MEDIA PLATFORM?



ADM Social Media Influencer platform helps 

influencers value their influence.



• GET PAID TO DO 
WHAT YOU LOVE. 
TURN YOUR 
INFLUENCE INTO 
A FULL TIME 
PROFESSION



SIGN UP WITH OUR 
PLATFORM, AUTHORISE 

YOUR SOCIAL CHANNELS, 
AND WE'LL CALCULATE 

HOW MUCH MONEY YOU 
COULD EARN PER POST 

ETC



See all the metrics from your 

channels in one place.



Track growth, 

engagement and 

performance of your 

content and use 

these insights to 

learn and grow



SMART 

CONTRACTS 

TO ENSURE 

INFLUENCERS 

ARE PAID



Who can become a social media influencer ? Or 
who can take advantage of ADM SIP 



Requirements

• Have a basic understanding of social media marketing.

• Just your curiosity to become an influencer marketing 
specialist is required!



MENTORING CONSULTING TRAINING



PLATFORM  WITH END TO END 
SOLUTION  NOT ONLY FOR 

ESTABLISHED  BUT ALSO FOR NEWBIES 



WE PROVIDE PROFESSIONAL 
MEDIA KIT 



PROFESSIONAL MEDIA KIT

PORTFOLIO WEBSITE 
(YOUR OWN RATE 

CARD)
POWER OF YOUR NICHE

CONFIDENTIAL RATE 
CARD

PUBLIC URL SHARE THE 
LINK WITH BRANDS 

YOU WANT TO 
COLLABORATE WITH.



PROFESSIONAL MEDIA KIT

Pitch to brands instantly
ADM Influencer 

Platform has thousands of 
brands for you to pitch to.

Create a quote in minutes, 
and send to brands already 
looking for influencers like 

you.

25 Hours of Social Media 
Influencer training 

program with Brands and 
Niche for you to grow



PROFESSIONAL 
MEDIA KIT

LONG TERM 
CONTRACT 

MENTORING 
PROGRAM

MULTIPLE 
WAY OF 

EARNING



• ASSURED MONTHLY INFLUENCER REVENUE OF 
500USD  to  50,000 USD 



Onlineshoppingmall.qa 



OUR PORTAL’S



One Place, Over 1.5 Million Products



• Every niche partner will gain 

instant access to all our 

products from one single place.



READY TO SHIP GLOBALLY



Ready to sell 

store, Automated 

process, Sync 

Inventory, & 

Orders 

Fulfillment



We provide cutting edge tools & services, 

especially designed for your 

E-commerce businesses model that 

deliver globally.



Partner with ADM influencer Platform



ACCESS TO PARTNERSHIP PROGRAM ( CONNECT 

WITH BRANDS AND SHARE REVENUE )



ADM influencer Platform has a global 
network of Partners fulfilling various roles 
to deliver effective influencer campaigns 

for the brands they serve.



INFLUENCER TALENT AGENT



Our Influencer Agent Program is for people who 
manage influencers and talent who want to 

centralize influencer management and promote 
their clients to brands and agencies. recruit 

and earn revenue .





ADM HAS 5 SOCIAL MEDIA 
INFLUENCERS CATEGORIES



•1 MILLION+ 
AUDIENCE

•1PLATFORM+CELEBRITY



•100,000+

•AUDIENCE

•1PLATFORM+
MACRO-

INFLUENCERS



•1000 
AUDIENCE

•1-3 
PLATFORM

MICRO-
INFLUENCERS



• SOCIAL MEDIA 
ENTHUSIAST

• AVERAGE 
PRESENCE

• 2TO 5 
PLATFORMS

FORTHCOMING



•ASPIRES TO 
BECOME A 
SOCIAL MEDIA 
INFLUENCER

NEWBIE



Portfolio Website ( Your Own Rate Card )



Fully Custom Website



WEBSITE WITH CRM DASHBOARD



YOU CAN FIX APPOINMENTS



YOU CAN CUSTOMIZE 
LOOK AND FEEL OF 
YOUR WEBSITE



Initial Social Media Profile Set Up



Help You To 
Choose Potential 

Niche



Provide Niche Related Hashtag



Content Creation



Confidential Rate Card



Public URL share the link with brands 
you want to collaborate with.



Thousands of brands for you to pitch to



25 Hours of Social Media 
Influencer training program- Online 

and Offline



Social media training topics 



• What you'll learn ? 

• Introduction to Influencer Marketing

• An overview of influencer marketing 

for brands, entrepreneurs and 

influencers who want to maximise

this media channel



• Fundamnetals of Social 

Media

• Social Media Marketing 

and Strategies



• Be aware of the typical use cases for 

influence marketing, including 

awareness, growth in your brand’s social 

capital, and sales

• Understand how Influencer Marketing 

fits into a digital media strategy



Know the influencer 

archetypes and where best to 

use them

Appreciate the model of 

Shared Value between brands, 

audiences and influencers



• How to find proper hashtags for 

your social media

• Know the content management 

strategy in social media

• Be aware of audience engagement



• Compile campaign targeting for a 

specific audience, media channel 

and budget

• how you  to secure contract and 

get assured revenue on monthly 

basis 



Training from Subject Matter Experts 



• Training Sessions from Industry Experts 



TRAINING 

SESSIONS 

FROM 

INFLUENCER



Long Term Contract



Mentoring Program



CELEBRITY
 1 Million 

Audience
 1 Platform

MACRO-
INFLUENCERS
 100,000 

Audience
 1 Platform

MICRO-
INFLUENCERS
 1000 
Audience

 1-3 Platform

FORTHCOMING NEWBIE



SOCIAL MEDIA INFLUENCER 

PROFESSIONAL MEDIA KIT

CELEBRITY MACRO-

INFLUENCERS

MICRO-

INFLUENCERS

FORTHCOMING NEWBIE

Portfolio website ( with your own domain 

name- rate card )

Yes Yes Yes Yes Yes

Your Niche Research No No No Yes Yes

Confidential rate card Yes Yes Yes Yes Yes

Public URL that lets you share the link with 

brands you want to collaborate with.

Yes Yes Yes Yes Yes

Opportunity to pitch to brands instantly Yes Yes Yes Yes Yes

25 hours of social media influencer training 

program with brands and niche for you to 

grow (Training Topic Listed in the next slide)

No No No Yes 25 hours of social media 

influencer training 

program with brands and niche 

for you to grow

Long term contract Yes Yes Yes Yes Yes

Mentoring program No No No Yes Yes

Multiple ways of earning Yes Yes Yes Yes Yes

Access to partnership Program (connect with 

brands and share revenue)

Yes Yes Yes Yes Yes

Initial profile set up 6 6 6 6 3

Number of Social Media Posts Per Month x x x 3 1

Provide relevant Hashtags- x x x Yes No

Assured Retainership Fee Per

Month

$50,000 $25,000 $10,000 $1000 $500



PRIVILEGES TO FORTHCOMING 

AND NEWBIES



SOCIAL MEDIA PRESENCE IS NOT 
IMPORTANT BECAUSE YOU CAN JOIN 

AS A NEWBIE. 



NEWBIE 

GETS 25 

HOURS OF 

TRAINING



2-4 HOURS 
WORK



$500 ASSURED 

RETAINERSHIP FEE

Note: $500 is an advance monthly assured retainership fee 
that you are eligible for as one of support. In other words, 

ADM supports its newbie influencers using assured 
retainership fee. 



1 YEAR 
MENTORING 
PROGRAM



FORTHCOMING WORKS 4-6 HOURS WITH 
$1000 ASSURED MONTHLY RETAINERSHIP FEE



BENEFITS MENTIONED BELOW WILL BE ELIGIBLE TO YOU

1. Retainership Fee 
Will Be of 2 Types

2. Mentorship Fee 3. Training Fee
4. Performance Fee 

(Affiliate 
Commissions Part)

5. Website Portal In 
charge Fee

6. Stipend
7. Rewards and 
recognitions



A. RETAINERSHIP FEES

Celebrity: 
$50,000

Macro-
Influencers: 

$25,000

Micro-
Influencers: 

$10,000

Forthcoming: 
$1000

Newbies: 
$500



SOCIAL MEDIA INFLUENCER 

PROFESSIONAL MEDIA KIT

FORTHCOMING

Portfolio website ( with your own domain 

name- rate card )

Yes

Your Niche Research Yes

Confidential rate card Yes

Public URL that lets you share the link with 

brands you want to collaborate with.

Yes

Opportunity to pitch to brands instantly Yes

25 hours of social media influencer training 

program with brands and niche for you to 

grow (Training Topic Listed in the next slide)

Yes

Long term contract Yes

Mentoring program Yes

Multiple ways of earning Yes

Access to partnership Program (connect with 

brands and share revenue)

Yes

Initial profile set up 6

Number of Social Media Posts Per Month 3

Provide relevant Hashtags- Yes

Assured Retainership Fee Per

Month

$1000

1. Retainership Fee 2. Mentorship Fee 3. Training Fee

4. Performance Fee 
(Affiliate 

Commissions Part)

5. Website Portal In 
charge Fee

6. Stipend

7. Rewards and 
recognitions

FORTHCOMING 
BENEFITS



FORTHCOMING BENEFITS:
Assured 

Retainership
fee of $1000

10% 
Commission  

Refer a 
Friend 

Commission

ADM website 
builder as an 
affiliate (30% 

recurring 
commission ) 

Online 
Shopping 
Mall niche 

store  - 10% 

Web Mining -
15% 

MAC - Cloud 
Mining - 5 % -

( 20 % )

Consulting 
With 

Accountability
- 10 %  to 20 

% 



1. Retainership Fee 2. Mentorship Fee 3. Training Fee

4. Performance Fee 
(Affiliate 

Commissions Part)

5. Website Portal In 
charge Fee

6. Stipend

7. Rewards and 
recognitions

NEWBIE BENEFITS

SOCIAL MEDIA INFLUENCER 

PROFESSIONAL MEDIA KIT

NEWBIE

Portfolio website ( with your own domain 

name- rate card )

Yes

Your Niche Research Yes

Confidential rate card Yes

Public URL that lets you share the link with 

brands you want to collaborate with.

Yes

Opportunity to pitch to brands instantly Yes

25 hours of social media influencer training 

program with brands and niche for you to 

grow (Training Topic Listed in the next slide)

25 hours of social media 

influencer training 

program with brands and niche 

for you to grow

Long term contract Yes

Mentoring program Yes

Multiple ways of earning Yes

Access to partnership Program (connect with 

brands and share revenue)

Yes

Initial profile set up 3

Number of Social Media Posts Per Month 1

Provide relevant Hashtags- No

Assured Retainership Fee Per

Month

$500



NEWBIE BENEFITS:
Assured 

Retainership
fee of $500

10% 
Commission  

Refer a 
Friend 

Commission

ADM website 
builder as an 
affiliate (30% 

recurring 
commission ) 

Online 
Shopping 
Mall niche 

store  - 10% 

Web Mining -
15% 

MAC - Cloud 
Mining - 5 % -

( 20 % )

Consulting 
With 

Accountability-
10 %  to 20 % 



GUIDELINES FOR FORTHCOMING 
AND NEWBIES

1. Forthcoming and Newbies must complete the Social Media Influencer course/training
2. To Work and implement with the strategies given by ADM (Like SEO Strategies)
3. Social Media Niche- The niche to be chosen should be under the category of the Online 

Shopping Mall Niche
4. 70/20/20 Social Media Strategy should be followed and the influencer should dedicated 

themselves to the working regimen of 2-4 or 4-6 hours.
5. The Forthcoming and Newbies are required to follow, likes, subscribe, connect to the ADM 

social media
6. The Forthcoming and Newbies must take appropriate actions on a regular basis on the email 

sent by ADM.
7. The Forthcoming and Newbies need to pay the fee of Professional Media kit of $999 for 

Forthcoming and $499 for newbies.



Join newbie or forthcomingJOIN US !

NEWBIE OR FORTHCOMING



MR. TAHIR AQEEL

PHONE NUMBER: +974 3111 8472
WHATSAPP NUMBER: +974 5012 3633

EMAIL ID:
mentors@adm.qa

C
O
N
T
A
C
T

MS. EVA BARRETT

PHONE NUMBER:
+974 6671 7767

EMAIL ID:
events@digitalmastery.qa



How You Can 
Build A Powerful 

Influencer 
Marketing 

Strategy in 2020



TYPES OF INFLUENCER 
CAMPAIGNS



1. DISCOUNT CODES AND 
AFFILIATE MARKETING.



Tracking ROI and compensating influencers for affiliate 
marketing is easily accomplished with custom URLs and 

unique discount codes.



One popular example 
is Audible’s partnership 
with New York Times 
bestselling author and 
investor Tim Ferriss.





2. COMPETITIONS AND 
GIVEAWAYS



Competitions, giveaways, and contests are excellent 
avenues for gaining greater brand exposure, 

generating buzz, and driving engagement.



Ideally, these prizes or gifts should be lucrative 
enough to get people excited or should provide 
early access to products before they’re widely 

released.



THIS COULD BE SOMETHING LIKE:

Tagging 
friends.

Liking the 
post.

Following.



THIS COULD BE SOMETHING LIKE:

Sharing the 
content.

Signing up for 
a newsletter.

Even creating 
original 
content.



HOW TO BUILD YOUR INFLUENCER 
STRATEGY



Without a clear destination in mind, you’ll never 
know which path has the least resistance, is the 

most cost-effective, and provides the best results.



1. Document Your Goals and Key 
Performance Indicators.



The first time brands 
invest in influencer 
marketing, it can 
certainly feel like a 
gamble – one that 
may or may not ever 
generate any ROI.



Goal Setting and Key Metric 
Tracking



BUILDING BRAND AWARENESS



Building your brand online can be measured with 
follower count, likes, and engagement like 

comments, use of your hashtags, and shares.



ATTRACTING A NEW TARGET 
MARKET



FACILITATING LEAD GENERATION



Once your goals are set, shift your attention to 
how you’ll measure the ROI of your influencer 

marketing campaign.



2. UNDERSTAND THE 
INFLUENCER LANDSCAPE.



Expand Your 
Reach 
Beyond 
Instagram



Before you put all your money into 
Instagram, however, it’s worth 
noting that the landscape is rapidly 
changing, and with it, new 
opportunities are cropping up on 
nearly all social platforms.



The Rise of the 
Micro-Influencer



The sweet spot for maximum engagement is to 
find an influencer who has between 10k-100k 

followers.



DETERMINE FAIR 
COMPENSATION



A study conducted by TapInfluence and 
Altimeter determined that inadequate compensation is the 

biggest mistake brands are making when it comes to 
influencer marketing.



FASCINATING INFLUENCER 
MARKETING TRENDS



1. Investing in Influencers Who Use Video.



When researching a purchase decision, 4 
out of 5 millennials go to video content.



and 60% of all YouTube subscribers would follow 
advice on what to buy from their favorite video creator 

over movie and TV personalities.

Even more interesting is that 70% of teenage YouTube 
subscribers stated they relate more to YouTube 

content creators than traditional celebrities, 



2. Increased Transparency.



Disclosing relationships has caused a major 
disruption in the industry since the FTC sent 
out letters in April 2017, officially warning 

brands and influencers to more clearly disclose 
their working relationships.



“Build honest and solid 
relations both with 
influencers and the 

audience. It’s a capital 
you can’t 

overestimate.”



3. Creating Useful Content Instead of 
Ads.



Examples of 
Successful 
Influencer 
Marketing 
Campaigns



1. Bigelow Tea.



Bigelow Tea is 
one of the most 
well-known and 

recognized 
brands in the 
tea industry.



Like many other big 
name brands, Bigelow 

Tea is in the fight to 
retain customers and 

hold its brand position 
in this highly dynamic 

marketing mix that has 
become the new 

standard.



To do that, the company 
chose influencer 
marketing as its 

mechanism and reached 
out to lifestyle bloggers 
to promote the benefits 

of tea, healthy living, 
and of course, Bigelow 

tea bags.







Bigelow Tea 
successfully 

leveraged the power 
of influencers to net 

more sales, and 
along the way 

acquired the trust of 
a blooming 

millennial audience.



2. Turkish Airlines.



Influencer campaigns can be used not only to 
increase sales but also for building awareness 

and fundraising for nonprofit causes.



Snapchat star and influencer Jérôme
Jarre partnered with Turkish Airlines, which 
happens to be the only international airline 
flying to Somalia, to bring humanitarian aid 

to the people there.





Jérôme built awareness by using the 
hashtag #TurkishAirlinesHelpSomalia and 

set out to fill a plane full of food and 
water to help the cause.



Within the first few days, Jérôme’s post 
on Twitter was reposted 83,000+ times 

and was liked 58,000+ times on 
Instagram.





With the help of notable 
influencers like Casey 
Neistat and celebrities 

like Ben Stiller, Jérôme was 
able to raise one million 

dollars for Somalia in just 
24 hours.



The campaign went on to raise $2 
million over the first five days and 

saw 80,000 contributors.



Over the next six months, Turkish Airlines 
agreed to aid Somalia with over 200 tons 

of food.



Join newbie or forthcomingJOIN US !

NEWBIE OR FORTHCOMING
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PHONE NUMBER: +974 3111 8472
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events@digitalmastery.qa
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