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Once you know whom you're 
going to target your email 

marketing campaign to, the 
next fundamental stage of the 

iterative process is DESIGN



Ultimately, your main goal at this 
stage is to encourage interaction:



You can achieve this through a combination 
of optimized content and appealing design



In order to master 
the design phase of 

your email 
marketing process 
you will need to:



Identify and understand the email 
clients on which you can host your 
emails. 

Understand what content you should 
incorporate into your email. 



Know when it is appropriate to 
incorporate images and attachments. 

Appreciate the potential risks that 
accompany any email marketing 
campaign.



Email 
Interaction 

Process



Depending on the 
consumption channel, be it a 

website, a social media 
platform, or an email.



A WEBSITE IS A 

PUBLIC ZONE



Anyone can access it and so 
there's a lack of personalization, 
which creates distance between 

the website and the user, making 
it more difficult to target 

individuals.



A SOCIAL NETWORK 
IS A SOCIAL ZONE



Users are part of a community, which 
facilitates communication between 

the marketer and the target audience; 
there's a closer connection to users 

but not all of them subscribe to 
receiving marketing messages.



An email is 
a personal 

zone



An email account is a user's 
personal asset and the 

closest link that a marketer 
can have to its target 

audience. 



However, because it's a private space 
marketers have to remember to be 

tactful in their approach and not 
present themselves and their message 

in an invasive or disruptive way



The closer you move to users, 
the more you need to 
accommodate their 

preferences.



When a 
receiver 

open 
mailbox



When scanning a full inbox, most 
users will start by looking to see 

who sent a message, so familiarity 
with the sender is always an 
incredibly important factor



Then they might look at the 
subject line to gain an 

understanding of what the 
email is about. 



Finally, they would look at the 
message preview to acquire slightly 

more insight into the message 
before choosing whether or not to 

commit to opening the email.



Email Open 
Rates: A 

Risky 
Business?



Even if subscribers have opted in to 
receiving your marketing messages, 
there are still risks that accompany 
marketing directly to their personal 

communication zones—their inboxes



OPEN RATE IS BASED ON



You have to ensure that your 
email is meaningful to the 
recipients.

RELEVANCE OF THE MESSAGE



Be sure not to saturate subscriber 
inboxes

FREQUENCY OF SENDING



Do not not interrupting them with 
an email that has no relevance to 

them

INTERRUPTION FACTOR



Compelling Email Copy



There is no more important 
method for increasing open 

rates than email copy that really 
interests and engages its reader.



Here the subject line is key; 
it's your email's value 

statement, its pickup line. 



You have a small handful 
of words with which to 

seal the deal



Make sure that your 
subject line is relevant to 
the recipient, rather than 

you, the sender



If you are targeting a segment that is 
engaging strongly with you and your 

brand, perhaps you could go for a 
slightly harder sell and incorporate 

keywords such as 10 percent off or buy 
one get one free.



Subject lines are industry-dependent 
too, so what you might use in the travel 
industry (pricing discounts, for example) 

might not work as well if you are 
targeting the education sector.



If you use an ESP such as MailChimp, 
you can split test your subject lines with 
a small subset of recipients to see which 
keywords work best before sending out 

your emails to the rest of your 
recipients.



What are the key features of email 
copy that affect engagement? 



Relevance



As with the subject line, you 
must make sure that your 

email is composed of relevant 
messaging that is targeted at a 

specific audience. 



Calls to action



Include clear and specific calls to 
action that take advantage of 

relevant messaging and generate 
click-throughs that meet your overall 
objectives, be they social sharing or a 

visit to a product page. 



Personalization



After you have gotten to know 
your email list and have 

accumulated a little more data, 
you can start using 

personalization to generate more 
email engagement.



STRUCTURE



A well-structured email is essential 
for ease of consumption. Use clear 

headings to introduce new 
paragraphs and bullet points to 

break up information, and make the 
message easily digestible.



Try bold text to highlight key 
points where appropriate, and 
include a balance of text and 

appropriate imagery. 



You can also include hyperlinks 
that link to additional 

information rather than 
generating a text-heavy email or 

using attachments.



The Anatomy of a Poorly 
Designed Email



Far too text-
heavy 

Includes an 
attachment 

No 
paragraphs or 

headings 

No calls to 
action



The Anatomy of a Well-
Designed Email



Headings and paragraphs that break up 
the text and let the reader scan the copy 

A concise, direct subject line 



A succinct call to action and 
social-sharing buttons 

A balance of text and imagery



IMAGERY IS EVERYTHING



Although there is nothing more 
engaging than a beautiful image, 

maintaining a balance of text 
and imagery in your email copy is 

paramount to that email's 
success.



Images should support, rather than 
contain, your email's message. 



Always make sure that the key 
points and calls to action you 

want to convey to a recipient are 
in the text.



A lot of email clients don't 
automatically display images, 
so users have to right click to 

download the pictures; 



if the main CTA in your email is 
included in an image there is no 

guarantee that that they will 
have bothered to download that 

image.





EMAIL MARKETING





















Communicate with your prospects 
regularly to build relationships 
,provide valuable info

Marketers noted that email 
marketing is one of the most 
effective marketing technique



Make special offers to get them 
return to your site.

The majority of visitors won’t buy 
from you on their first visit to your 
site.





Simple

Email Marketing has a 
wide reach

Excels in ROI



Improves Brand Awareness and 
Customer Relations

Measurable

Gives people a reason to respond 
quickly

Personal Messages



More Frequent 
Communication

Information Spreading

Reduce Overhead costs





More than 3.2 billion 
Email accounts exist today

Mobile email usage is 
growing



Investments in email marketing 
campaigns are forecasted to grow 
over $2B by 2021

Best and the most Effective tool to 
generate revenue









Customized messages 

Complete tracking



Mailing list import

Mailing list filtering

Build large number of database 
of your clients 



Community of Email users will expand from 
2.4 billion to nearly 2.8 Globally!!



EMAIL MARKETING WILL BE BOTH IMPACTFUL AND 

ESSENTIAL FOR THE FORESEEABLE FUTURE… 



Verified opt-in list

Subscribe / Opt in

Double opt-in

Unsubscribe / Opt out 

Double opt-out

SPAM



Do everything you can to entice the visitors 
to give you their emails and names



Eg: Free Offers with a value like give away free 

reports, eBooks of value.



Have well thought out 
introduction of you and 
your business

Make it personal and 
illustrate that you know the 
person

Relevancy 



Keep bonus tips in 
your email

Keep the email 
short and simple 

Give them email 
updates



Social Interaction dramatically 
broadens the scope of email 

marketing campaign!!!





Impacts on Open Rates

Click-Through Rates and Click-
to-Open

Emails Sent vs. Delivered



EMAIL NEWSLETTERS



LAWS AND 

GUIDELINES



It's important to be aware of 
local privacy regulations too; 

common characteristics of 
electronic privacy regulations 

include:



Providing the option 
to opt out of 

marketing emails. 



Telling subscribers why 
their information has 

been collected. 



Ensuring that marketing emails are 
only about relevant products and 

services and using email addresses 
only for the purpose for which 
they were originally collected. 



Remembering that 
opt-ins are only 

valid for 
12 months.



CAN-SPAM 
Legislation(controlling 

the assault of non-
solicited pornography 

and marketing)

Email Privacy

Indian laws
COPPA and 

Email(Children’s online 
privacy protection act)



Optimizing for 
Deliverability

Optimizing for 
Open Rates

Optimizing for 
Conversion(CRO)



Limit the 
subject line to 

50 char

Include a call 
to action

Stick to 3 
fonts and 4 

colors

Put your logo 
in the upper 
left corner



Conducting a 
competitive 

analysis

Matching yourself 
against industry 

benchmarks

Legal essentials 
and regulations 

when broadcasting



Choosing between 
Email Service 

Providers (ESPs)

Planning and 
delivering email 

campaigns



Building trust 
with subscribers

Developing 
engaging content

Improving the 
value offering of 

your emails

Planning for Viral 
and Social Media 

Marketing







#1 Discover 
the parts of 

an Email

#2 Let the 
subject  line 
do its part



#3 Let the Body 
Do its part

#4 Have A Clear 
And Strong Call 

To Action.



AUTO-RESPONDERS : When 
Hello Isn’t Enough!



Make it easy for 
people to 

unsubscribe.

Create a friendly 
unsubscribe note

Learn from 
comments left by 
unsubscribers!!!



Multi-Device 
world

Email + Social 
Media

Engagement-
based 

delivery



Location-
based 

marketing

Channel of 
one

Smart content





Marketing messages which replicate and perpetuate like 
a virus, via word of mouth or email



E mail marketing software ( ESP )

EMAIL MARKETING 
SOFTWARE- ESP



EMAIL MARKETING TOOL







Mailchimp is a software which gives you the ability to 
create and manage mailing lists, newsletters, 
automated campaigns and more.



Mailchimp is simple and easy to use software,  
gives you access to an array of email marketing 
tools



FUNCTIONS



Helps to Design & Launching Email 
Campaigns



Helps to Automate Email Campaigns



Inbox Preview & Testing



Geo targeting Your Campaigns



You can set automatic campaign by setting 
date and time



Provide Top Notch Analytics



Accessing Your Campaigns reports



IT IS HAVING 4 PLANS



FREE PLAN INCLUDES

Email can send Up to 2,000 contacts 



• Marketing CRM

• 1-Step Automations

• Website Builder New

• Mailchimp Domain

• Forms & Landing Pages



HOW TO START 
AN EMAIL 
CAMPAIGN IN 
MAILCHIMP



STEP 1:GO TO WWW.MAILCHIMP.COM



STEP 2:SIGN UP FOR FREE



Step 3:Set up profile



Step 4: Create campaign –
Click the Create menu



Step 4: Click the email sub menu



Step 5:Name your campaign



Mention :- To, from and subject



Step 6:Design email



Step 7:Choose layout and templates



Step 8: Add content and images



Step 8:Send a test email



Step 9: you can schedule it or send now,  
choose any



Step 10:Check your campaign analytics



REFER TO THE DAY 62 (SEPTEMBER 
16, 2020) DIGITAL MASTERY NOTES 

AND RECORDINGS



When 
Mobile 

and Email 
Combine



Unique mobile users 
are 

currently growing at 
a rate of 2.4 percent 

per year. ... 



Smartphone use is 
currently growing at an 

annual rate of 8 percent, 
with an average of more 

than 1 million new 
smartphones coming 

into use every day.



By the time 80 
percent of email 

users are expected to 
access their email 

accounts via mobile 
devices



But what does this mean for you?



Essentially, you need to 
achieve mobile integration 
for your email marketing 

campaign and design 
emails that are optimized 

equally for viewing on 
tablets and desktops



If you use an ESP such 
as MailChimp, you can 
use a mobile template 
to simulate how your 

email will be rendered 
on this device.



At every stage of 
the email design 

process, think 
about how the 

email will look on 
all devices.



Through testing, it's 
possible to ensure 

deliverability across 
a broad range of 
email clients and 

devices.



So use email 
templates 

optimized for 
mobile



STEP 3:

DELIVERY



We are moving 
into the next 
step in our 

process



1.DATA 2.DESIGN

4.DISCOVERY 3.DELIVERY

WILL 
DISCUSS 
STEP 3



You have a consummately 
segmented subscriber list. An 

impeccably designed email 
that is optimized for every 

email client and mobile device 
imaginable



Now all you 
need is to 

guarantee is 
its safe 
delivery



ESPs



ESPs have been a constant 
touchpoint throughout the 
email marketing process. 



A lot of ESPs offer a free 
subscription, so it won't cost 

you anything to test their 
features and make an 

informed decision.



Other notable 
benefits to using 
an ESP include: 





With an ESP, the provider will 
take a proactive and reactive 
approach to updating its own 

software, which will 
dramatically reduce the risk of a 

security breach.



EASY TO ACCESS



Most ESPs can be 
accessed anytime, 

anywhere. 



ATTRACTIVE 
TEMPLATES



ESPs provide you with a variety 
of professionally predesigned 

templates that you can 
customize to suit your aesthetic 

preferences.



INSIGHTS



ESPs offer enhanced reporting 
features that allow you to both 
test and measure the success of 

your email marketing 
campaigns, so you can refine 

them every time.



LET ME 
CHECK MY 
SCHEDULE

When are people 
most likely to open 
my email?



The recommended time 
frame is between the 

hours of 5:00 A.M. and 
9:00 P.M.



Because if you target your subscribers 
between the hours of 9:00 A.M. and 

5:00 P.M., you are completely neglecting 
the evening, a time that people catch up 
with their emails after a busy day in the 

office. 



FOR B2B (BUSINESS-TO-BUSINESS) 
marketing, the optimum times to send are 

Tuesday through Thursday between 
10:00 A.M. and 12:00 P.M & 

2:00 P.M. and 4:00 P.M. 



FOR B2C (BUSINESS-TO-
CONSUMER) MARKETING

optimal send times vary dramatically across 
industries but will be more in line with 

evening open rates



STEP 4:

DISCOVERY
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You can use reporting to 
identify and address both 

issues and opportunities in 
your email marketing process



REPORTING AND ANALYSIS



In order to measure the 
effectiveness of email 

marketing, you first need to 
define your goals



Why are you creating 
this marketing email?



What are you 
trying to achieve? 



COMMON EMAIL MARKETING 
METRICS INCLUDE: 



OPEN RATE.
The percentage of recipients 
who have opened or viewed 

your email.



TOTAL OPENS. 
The total number of 

times recipients have 
opened your email



UNIQUE OPENS. 
The total number of 

opens from original, or 
unique, subscribers



CLICK TO OPEN RATE 
The number of unique clicks 

divided by the number of 
unique opens expressed as a 

percentage



OPEN 
RATE

TOTAL 
OPENS

UNIQUE 
OPENS

CLICK TO 
OPEN 
RATES



it's the quality of interactions rather than 
the quantity that matters when you are 

measuring your email marketing success




