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webgenils

A unique approach to Web Design, Adwords and SEQ

A unique dpproach to \Web Adwords and €O




WEBSITE CONTENT is

the textual, visual or
aural content that the
user encounters on
websites.




ENT may also include
text, images, sounds, videos and animations.




Visitors to your website tend to scan content,
hunting for the information they're after, they
do not ‘read word to word’.






WEBSITE CONTENT SHOULD BE:

Relevant for search engines, at the
same time easy for your visitors
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The ATDA Concept

‘{;\\\
e WCR LK &

Desire

lnterest

Attentinn



TREAT YOUR WEBSITE AS
A SALES LETTER OR AN
ADVERTISEMENT

USE AIDA RULE:

A

D

A

- ATTENTION Via Headlines

- INTEREST

- DESIRE

- ACTION

Via Sub
Headlines ,
Benefits

Usp,
Freebies/Special
Offers/Bonus/
Testimonials

Order/Time
Sensitive Offers



MAGICAL HEADLINES THAT ATTRACT VISITORS

80%b of the outcome depends
on headlines
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MAGICAL HEADLINES THAT ATTRACT VISITORS

Readership of headlines is 5 times
more than the body.
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MAGICAL HEADLINES THAT ATTRACT VISITORS
Use descriptive sub headings
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FORMULA FOR GREAT HEADLINES

.
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1.BEGIN WITH
MAGIC WORDS
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3. FEATURE SPECI
BENEFITS
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Unique
Selling
Proposition
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REFER TO THE DAY 5/100
DIGITAL MASTERY NOTES
AND RECORDINGS




EFFECTIVE WRITING TIPS

USE
Simple

knglish




FFECTIVE WRITING TIPS

E . Q C; u M 4
on your prospects



B Shashi Tharoor @
Sl @shashiTharoo 2 Follow

Exasperating farrago of distortions,
misrepresentations&outright lies being
broadcast by an unprincipled showman
masquerading as a journalst

see3 8723 CIMSNL:REB W

A8 Al 0 A~
J.90 A - ¥

’ Sankrant Sanu HI{ & @sankrant - May

@ShashiTharoor pulls out an archaic word "farrago” to make his point. Word
‘ orgin is "cattle feed." Next step from Cattle class

Did You Know?



EFFECTIVE WRITING TIPS

Keep your
sentences and
paragraphs
short




EFFECTIVE WRITING TIPS

USE
a CONCISE
WORDINGS







CONCERNING
THE MATTER OF




DURING THE
COURSE OF




IN THE

EVENT THAT




IN THE
PROCESS OF




REGARDLESS
OF THE FACT
THAT







ITIS OFTEN
THE CASE
THAT




EFFECTIVE WRITING TIPS
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Write about your products like OFFERING A

SOLUTION.




EFFECTIVE WRITING TIPS

USE DIFFERENT COLOURS/FONTS/HIGHLIGHTS FOR
IMPORTANT POINTS AND OFFERS.
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BOLDEN IMPORTANT WORDS

1000
CASH BACK

EEEEEEEEEEEEEEEEEEE

ONLY WITH
KOTAK CARDS




USE DESCRIPTIVE LINK TEXT

Planning a Successful Small Business Website

March 18, 2011 by Jennifer Bourn | 2 Comments

Often when we start working with a new client, they are anxious to their site up quickly and
want to jump into the website design process and get started righffaway.

ssful small business website.
need to work with our clients to

But design isn't the first step in the process of creating a su
Before we get started on the design of any client site, we fi
pian the site.

Here is a list of things you need to take eration and plan for before you
get started on the design of your webs

=Read More About Planning a sSuccessiul Small Business Website




SE LISTS

snapdeals R —

End Of Season Salke

Men's Clothing

Flat 40% +Addl.33% Off

Today’s Top Offers

ﬁ Save EXTRA 3% cn select - ey \‘| :
) ociop: Using CR ?Bachate. 'a'wo‘

Extra 0% off cn Knchenwars cn
#ll purchases over Rs1499

Just Got

BIGGER:BETTER

e el #




SHOULD INCLUDE SOME SPECIAL OFFERS & PROMOTIONS




SHOULD EMPHASISE ON YOUR USP

(UNIQUE SELLING PROPOSITION)
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CALL TO ACTION

@ F-K:;Ql"“ \‘ Cameras
3 : Nikon Canon SONY'
Acce;sorios Apparel
Charity

: Watches

BATT R 21000
: % INSTANT CASHBACK F
: ON ALL DSLR's
Smart Phones
> "/,‘:\"
‘é ‘,m :O, Vo —20
?: "f:(‘ 3 L&;\ Jewellery :
£ (=g £ ||k . 7
:% k&-: Laptops == ‘t',';#'

[

Dealicious on i Ji/Style
P |

Men's Perfumes

Upto 60% Off

BUY

THE BEST
FORGET
THE REST

SHOP FROM
OVER 7 MILLION ITEMS

OFFER ENDS ON 31 DECEMBER 2012

*Max discount 750

* Offer not applicable on Promoted Products

*T&Cs Apply



USE SALES PSYCHOLOGY
TO SUPERCHARGE YOUR SALES

° Greed




USE SALES PSYCHOLOGY TO SUPERCHARGE
YOUR SALES

only products left

* Create Scarcity
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— U8  SUPERCHARGE
PERSO YOUR SALES

UNEQ’: * Create

THERE ARE Scarcity




USE SALES PSYCHOLOGY TO SUPERCHARGE YOUR

Read Our Customer

+ Build confidence and trust using User
Testimonials



TARGET AUDIENCE
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Website content should
relate to your TARGET AUDIENCE




TOOLS FOR EFFECTIVE CONTENT WRITING

KEYWORD DENSITY

G [ ANALYZER
O\JS C News COpyscape
After tﬁ\eD egdline Readability

Calculator






Google news



=)
After XDeadline




WHAT IS KEYWORD
DENSITY ANALYZER

)

KEYWORD DENSITY

ANALYZER



[IIWHATIS COPYSCAPE? 1)
Copyscape



WHAT IS READABILITY
CALCULATOR?

Readability
Calculator






Standard
' 8

This comprises of content
from less experienced
freelance writers who
work at lower rates.

Beginner english

Experienced
188

This comprises of content
from average experienced
freelance writers who
work at average rates.

Intermediate english
Orders 3+ Raiting4+ Essay

Hand picked
18888

This comprises of content

from exclusively selected

and well-experienced
hand-picked
writers/editors, who work
at exclusive rates.
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, RESUME
| COPYWRITERS
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 HEALTHCARE
COPYWRITERS




TEGORIES

Blog
% Copywriters

\ Creative M E-book
, Y Copywriters B Copywriters




Editing ~ Technical
Copywriters [ Copywriters

S\ Web Content . RILIICRE LN
. Copywriters  [NEeJOVGITEIE
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WRITERS BY LANW

Bengall
- copywriters

Danish

copywriters




. WRITERS BY LANGUACES

English
copywriters

French
E copywriters

German Gujarati
copywriters | copywriters
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Hindi Italian
copywriters g copywriters

e Copywriters |
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- WRITERS BY COUNJIRY

Indian Kenyan
I copywriters g copywriters

American
copywriters

\ Nigerian
copywriters




e WRITERS B%@&DNTRY

British Australian
copywriters g copywriters
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w. Canadian ./ =ldEEn
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B%@MNTRY

ankal Malayalam
copywriters [ copywriters |

. Mandarin

B copywriters |
\




Filipino
copywriters

Chinese
copywriters

Jaipur
copywriters

Delhi
copywriters

Islamabad
copywriters

Russian
copywriters

London
copywriters

Budapest
copywriters

Simplified
Cantonese
copywriters

Sydney
copywriters

American
copywriters

Spanish
copywriters




Standard Experienced N4 Hand picked

* % * % X ' 6.6 6. 6 ¢
150 words 09 150 words $1.5
300 words 1.8 300 words s3
400 words 124 400 words <4
500 words s3 500 words sS
700 words 4.2 700 words s7
1000 words 6 1000 woras 10
2000 words $12 2000 words +20
3000 words 18 3000 words +30
4000 words 24 4000 words <40

S 0.006 5 0.01

per word per word per word




HAPPY CONTENT
MANAGEMENT!




CONTACT US

ePhone: 974 3309 7169
eEmail: admwb@adm.qa
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25 FACTORS TO CONSIDER BEFORE YOU START AN
E-COMMERCE BUSINESS
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REFER TO THE DAY 3/100
DIGITAL MASTERY NOTES
AND RECORDINGS




2. DEFINE YOUR BRAND AND CUSTOMER

NN &
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3.DECIDE THE NAME OF YOUR COMPANY

il s
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Your business name here:
Y
o
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4. MAKE SURE YOU UNDERSTAND YOUR MARKET

Il B




5. EVALUATE THE DEMA

DENIAND



6.KNOW YOUR COMPETITORS
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8.UNDERSTAND THE SOURCING PROCESS




9. SET UP THE WEBSITE



A

10.HOW YOU WILL
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“*Service & support
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s*Payment & Refund/Returns

RETURN
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REQUIREMENTS RULES

A7

LAW y
STANDARDS

POLICIES A( GOVERNANCE

TRANSPARENCY REGULATIONS

“**Regulatory Compliance






CREDIT CARDS MARK

VISA
ACQUIRERS, MASIER

AMEX etc. ﬂ

. T FEE
| ERCHANTS‘2_5_ .




CREDIT CARDS MARKE

Banks

ISSUERS ISSUERS ISSUERS ISSUERS. §i!

Jet Airways
10C

-~

= "MERCHANTS
S\ \.h

-
»,

T Fee Sharing

1. Acquirer

2. Card Issuer

3. Merchant Issuer

1. Captive Market

2. Logistics Support
3. Risk Sharing




MAF
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\KET EVOLUTION

Mortgage-
based Lives

NEWIVARHET _‘ Credit Traps

Technology

|— DEBIT CARDS —‘ Same

Same System



DEBIT CARDS MARKE

1. Interoperability
2. Network

T Fee Sharing
1. Acquirer

2. Card Issuer
3. Merchant Issuer

ACQUIRERS




Payment Gateway
(Easy Transfer)

Why Payment gateway?

-Enables process
transactions online
over internet.




TWO TYPES OF PAYMENT GATEWAY

m ] 007 Secured
A O Payment

. Bank Offers



PAYMENT GATEWAY WORKS

E-Commerce Gateway Merchant Bank

This process all starts on your » Your website takes that data that After the transaction is authorized, » The bank receives the money from
when a visitor comes to your site customer put in your site and the merchant processes the the merchant and places it into
and decides to make a purchase. authorizes the transaction. transaction. your account.

Your website serves as a place » The gateway is activated when the The merchant then sends your » Your money is now available for
where the customer can input his customer hits the final submit money to the bank. withdrawl.
cc information. button.




Other Payment Gateways

— PAYMENT

i O =

Payment gateway set up from payment gateway
providers like banks & other third party providers .



Points to consider before
choosing a provider:

@@@@@@@

Please make sure it supports
your products & services.




POINTS TO CONSIDER BEFORE
CHOOSING A PROVIDER:

"4A93 1234 5678 90010 terire
] 1/14 V’SA

Accepts foreignh countries bank issued
debit/credit cards



POINTS TO CONSIDER BEFORE
CHOOSING A PROVIDER

Also make sure it accepts all major
acquirers like visa/ MasterCard / AmEx



POINTS TO CONSIDER BEFORE
CHOOSING A PROVIDER:

4. Charges : initial setup fee, every transaction
fee, maintenance/ annual fee.

Please note every service provider offer different
packages; the charges are negotiable based on
your business transactions.




Payment Gateway

After “Checkou"??

] -Delivers the order to the
payment gateway.
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e Offshore
YOU CAN Bank Account

ALSO SETUP { g *Offshore

Company
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- 32

Select your Ianguage
English 5 Deutsch Espariol

[ 2
Nederlands ij Italiano

Portugués

g.g sr=0] ] HZ& 5 i_i Frangais

s E ds adl Tiurkge

13.Consider Localization Requirements —

Currencies And Languages




14.CONSIDER CUSTOMER RELATIONSHIP MANAGEMENT
AND PERSONALISATION

Customer Relationship Management




15.MAKE SURE YOU SELECT A SCALABLE PLATFORM OR
SOLUTION




AKE SURE YOU HAVE A TEAM IN PLACE

6.M

1







19.INTEGRATE TO EXTERNAL SYSTEMS, SUPPLIERS ,

DACUVANCINCG 1N0NCICTICC



20. CREATE A BUZZ




21.PREPARE A SOCIAL MEDIA PLAN




22.PREPARE A MOBILE E-COMMERCE PLAN



23.PREPARE A CONTENT MANAGEMENT PLAN
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24.GIVE THEM A REASON TO BUY
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25. BE MORE PRODUCTIE WITH TECHNOLO

Y



A ARCHITECT
W DESIGN

WE CREATE FOR YOU

WE CREATE FOR YOU




Landeux : : : : :
5 3 About Features Use case Free Version Pro Version
Landing page template =

Beautiful
Landing Page

We built this template to help you create
modern and beautiful marketing page.










DOMAIN NAME



CONTACT US

mentors@adm.qa

S



10 DIFFERENT LANGUAGES

Languages offered: English, Arabic, Fren Ch Spanish,

Tlagalog, Bangla, Urdu, Hindi, Tamil, & Malayalam.
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. NAME

EMAIL ID

’PHONE NUMBER |

- S 2 A 4

=~ WHATSAPP NUMBER
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- CITY/COUNTRY OF PREFERENCE

i, C . P



ASK SHAN

Q & ASESSION ON DIGITAL
ENTREPRENEURSHIP

)IGITAL MASTER
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FREE
LIVE WEBINAR

TUESDAY @7PM(AST)

]‘l‘th JI-“-Y 2 u 2 u M. P. Shanavas (a.k.a. Shan)

Chief Mentor, CEO & Co-founder, ADM

www adm qa Digital Entrepreneur | Speaker
- - Online Business Consultant | Marketing Expert




MODERN

i i i 9 rch your products.
E-BOOKS STORE Do you want to own a website like this..!? Search your product @

:j ﬂrﬂm Meet Your Next
Y I / -
A— /x“’( f favorite book

~ R

el ——— ’ N

ol FENOWNEDBRANDS () 24/7SUPPORT g PAnenT

v FICTION v NONFICTION v DEVICES v KIDSSECTION BLOGANDARTICLE COMINGSOON COMING SOON

want to
own a
website
like this..!?

Baby Bath Books Kids
Early Learning Clot

All-new Kindle Kids
Edition - Includes a

$2 $84
Lost Hills (Eve Ronin Book Unspeakable Things
1) Kindle Edi Kindle Edition
$15 $

https://www.modernebookstore.com/

MD ASHIF MOJTOBA

https://www.modernebookstore.com/

DIGITAL ENTREPRENEUR

+974 33955944
Email ID: ashif330@yahoo.com



https://www.modernebookstore.com/
mailto:ashif330@yahoo.com
https://www.modernebookstore.com/

THANK
YOU
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