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SEO 101  
STRATEGY 17/100



GUARANTEED IN GOOGLE FIRST PAGE 
(assured results)



PROVED WITH 

MANY CLIENTS :



https://consultingwithshan.com/

https://consultingwithshan.com/


CLIENTS



migratemalaysia.com

1.MALAYSIA 

SECOND HOME

http://migratemalaysia.com/


muslima.com

2.MUSLIM 

MATRIMONIALS 

SITES

http://muslima.com/


krishnapearls.com

3.ORIGINAL 

HYDERABADI 

PEARLS

http://krishnapearls.com/


4. ANTONY 

ROBINS 

BOOKS

https://www.tonyrob
bins.com/

https://www.tonyrobbins.com/


5. AXIORY



https://www.incentiveg
roup.com/

7. BEST 

LOYALTY 

PROGRAMS 

IN NEW 

YORK

https://www.incentivegroup.com/


8. BEST 

SPA IN 

MUMBAI

myrahspa.com

http://myrahspa.com/


9. SAFEST 

PLACE TO 
TRADE

https://www.fxprimus.com/

https://www.fxprimus.com/


startechstore.com

10.GAMING 

COMPUTERS 

IN QATAR

http://startechstore.com/


11.SELFIE 

LIGHTS IN 

QATAR

https://www.lightingsouq
.com/index.php

https://www.lightingsouq.com/index.php


COMPATIBLE



1. COMPATIBLE FOR
AFFILIATE WEBSITE 



2. NICHE WEBSITE



3. BRANDED WEBSITES



2. FOR AFFILIATES -

LONG TAIL 

KEYWORDS WITH 
30K TO 100K



3. 

KEYWORD 
BUCKETS



4.



WHAT IS KEYWORD RESEARCH ?

•Process of finding the 
best suitable keywords  

for a business to 
optimize the site.

•Keywords can make or 
break the site.

•We can predict the 
user demands and  

seasonal changes in
search.



5.KEYWORD FINALIZATION WITH 

101 KEYWORDS



11 PRIMARY 
KEYWORDS

25 SHOW - OFF 
KEYWORDS



SEARCH ENGINE 

OPTIMIZATION 

SEO 101







INCREASES TRAFFIC TO WEBSITE



High Search 
Engine Rankings



Cost Effective Advertising 



Return On Investment (ROI)





REACH 

NEW 

MARKET



BUILDING



Access to Customer Data 
and more…





SEO STRATEGY



WHAT IS

?



IS A 

POWER 

NUMBER



MEANS

OUTPUT

Presence In 

Google 1st

Page For 

Long Tail 

Keywords 





11 DOMAINS



11 COUNTRIES



101 KEYWORDS





10001 
WORDS



WEBPAGE 
DESIGN



101 PAGES 
IN WEBSITE 

INITIALLY



101 Pages In 101 

Days Of Operation



101 WORDS IN EACH PAGE



101 minimum number of 
keywords in each page



Submission to 101 Search Engines majorly 

Google, Yahoo, Bing, etc. is our target





11 MEMBER TEAM 
WILL WORK



101 WORKING HOURS PER MONTH



11 different IP 

addresses are 
used



All are experienced, 

skilled, and dedicated.





PREPARE UNIQUE CONTENT WITH:

11 PRIMARY 
KEYWORDS

90 SECONDARY 
KEYWORDS 



Content is placed only after 
client approval



Placed In 

Website After 

Plagiarism 

Check





ON PAGE



META TITLE 
TAG



Meta 

Description Tag



META

TAG



HEADER 

TAG



HEADER 

SECTION 

ORDER



SITE MAP



Robot.txt 
File





You can add SEO Title, Keywords, 

Description yourself for each page



You can add SEO for Category, Sub category, Sub-in 

category etc.



Products-based SEO



KEYWOR
D

STRATEGY





Linking Strategy



STATIC PAGES



Static Index 
Pages



Setup 
Web 

Master 
Tool



Check Crawl Errors





Use Text Over Images



PRIVACY 
STATEMENT



OFF PAGE



YOUT
UBE 
SYNIDI
CATIO
N

SYNDICATION



WIKIPEDIA 
SYNDICATION



1001

SUBMISSIONS



1001 

Classified 

Submissions



101 
Blog 

Writings





101 Article 
Submissions



11 Yahoo Answers 

Submissions



11 Quora Submissions





11 White Paper 

Submissions



101 Bookmark Submissions



101 Image 

Uploads (Client 
Specific)



11 Video 

Uploads (Client 
Specific)







101



101 

Yellow 

Pages



PINGING



LINK 
EXCHANG

E



Cross Linking Or 

Internal Linking



PHOTO SHARING





GUEST 
POSTINGS





COMMENT 
POSTING



PPC AD CAMPAIGN



PDF 
SUBMISSION

S



PPT 

SUBMISSIONS



BUSINESS 
LISTINGS





COMMUNITY 

SITES



MICRO 
BLOGGING 

SITES





PODCAST 
SUBMISSIONS



DEEP LINKING



SLIDE

SHARE



Regional Directory 

Submissions



Using Email Signatures



HTTPs





BRANDING OR 
AUTHORITY BUILDING



LISTING



SCHEMA & MICRO 
FORMATTING



301LINKS 
FROM



Natural Link Profile 
Checking



Negative 
SEO 

Awareness 
or Disavow 
tool usage



LINK SELLING 

AWARENESS



Awareness





Link Profile Management 



BACK LINK AGE 

CHECKING



COMPETITOR 

LINKING



Diversity Of Link Types 

Checking



GUARANTEE THE RESULT WITHIN ONE 

YEAR.



Guarantee the result  with in one year.



ONPAGE FOR EVERY PAGE



ONPAGE IS 

COMPATIBLE

ADM AFFILIATE 
PLATFORM 



SOCIAL MEDIA 101



BECOME OUR 

CONSULTANT / TRAINER



WE WILL SHARE WITH YOU

The Full Strategies, Technics, 

Tactics, Tools Etc



GOOGLE ANALYTICS



Google Analytics is a 
service offered by 
Google that 
generates detailed 
statistics about a 
website's traffic and 
traffic sources and 
measures 
conversions and 
sales.



WHAT IS 

Analytics?



GOOGLE ANALYTICS gives you the free tools 
you need to analyze data for your business in 

one place, so you can make smarter decisions.



Google Analytics, or GA, is an analytics tool 
that gives you an extremely in-depth look at 

your website and/or app performance.



ADVANTAGE OF GOOGLE 

ANALYTICS



IT IS COMPLETELY 

FREE OF CHARGE



Able to find out how your visitors 

locate your website.



ABLE TO IDENTIFY WHICH PAGES AND 

LINKS YOUR VISITORS CLICK THE MOST.



VISITOR SEGMENTATION



ABLE TO FINE TUNE YOUR WEBSITE



ANALYTICS?

WHY DO YOU NEED



blog



STATIC WEBSITE



GOOGLE ANALYTICS

GIVES YOU:



HOW MANY PEOPLE VISIT MY 
WEBSITE?



WHERE DO MY VISITORS LIVE?



WHAT WEBSITES SEND 
TRAFFIC TO MY WEBSITE?



What 

marketing 

tactics drive the 

most traffic to 

my website?



WHICH PAGES ON MY WEBSITE ARE 

THE MOST POPULAR?



HOW MANY VISITORS HAVE I CONVERTED 
INTO LEADS OR CUSTOMERS?



WHERE DID MY CONVERTING VISITORS 
COME FROM AND GO ON MY WEBSITE?



HOW CAN I IMPROVE MY 
WEBSITE'S SPEED?



WHAT BLOG CONTENT DO MY 
VISITORS LIKE THE MOST?



THERE ARE MANY, MANY ADDITIONAL QUESTIONS 
THAT GOOGLE ANALYTICS CAN ANSWER



IS GOOGLE ANALYTICS FREE?



There‘s a free and a paid version of GA. Small 
and medium-sized businesses will likely get all 
the features you need from the free version.



Enterprise businesses 
need to upgrade if you 

want:



HOW TO SET UP GOOGLE ANALYTICS



FIRST YOU 
NEED A 
GOOGLE 

ACCOUNT



Then, you need a
GOOGLE ANALYTICS 
ACCOUNT



• Don't let anyone (your web designer, web 
developer, web host, SEO person, etc.) create 
your website's Google Analytics account under 
their own Google account.



THEY WILL TAKE YOUR GOOGLE 
ANALYTICS DATA WITH THEM



HERE ARE A FEW 
SCENARIOS



SCENARIO 1: IF YOU HAVE ONE WEBSITE, YOU 

ONLY NEED ONE GOOGLE ANALYTICS ACCOUNT 
WITH ONE WEBSITE PROPERTY.



SCENARIO 2: If you have 
two websites, such as 
one for your business 
and one for your 
personal use, you might 
want to create two 
accounts, naming one 
"123Business" and one 
"Personal". 



Then you will set up 
your business 

website under the 
123Business 

account and your 
personal website 

under your Personal 
account.



SCENARIO 3: If you have several businesses, 
but less than 50, and each of them has one 

website, you might want to put them all under 
a Business account. 



Then have a Personal account 
for your personal websites.



• SCENARIO 4: If you have several businesses 
and each of them has dozens of websites, for 
a total of more than 50 websites, you might 
want to put each business under its own 
account, such as 123Business account, 
124Business account, and so on.



HOW TO SET UP GOOGLE ANALYTICS 
ACCOUNT



STEP 1



Go to Google analytics-
https://analytics.google.com/

https://analytics.google.com/


STEP 2



CLICK ON START MEASURING



STEP 3



FILL THE DETAILS



STEP 4



CLICK ON NEXT



STEP 5



CHOOSE WHAT YOU WANT TO MEASURE



STEP 6



CLICK NEXT



STEP 7



SUBMIT YOUR URL OF WEBSITE/APP 
AND COUNTRY/REGION



STEP 8



ACCEPT THE TERMS AND CONDITIONS



CLICK ON ACCEPT



STEP 9



YOU WILL ENTER IN TO A DASHBOARD



STEP 10



COPY THE SCRIPT INTO YOUR 
WEBSITE HEADER



HOW TO SET UP ANALYTICS TAG WITH GOOGLE 
TAG MANAGER



NOW YOU’LL LEARN HOW TO SET UP 
SPECIFIC GOOGLE ANALYTICS TRACKING 

TAGS FOR YOUR WEBSITE.



Go to your Google Tag 
Manager dashboard and click on 

the ADD A NEW TAG button.





ON IT, YOU’LL 
SEE THAT YOU 

CAN 
CUSTOMIZE 
TWO AREAS 

OF YOUR TAG:



CONFIGURATION: Where the 
data collected by the tag will go.



TRIGGERING: WHAT TYPE OF DATA YOU 
WANT TO COLLECT.





Click on the Tag Configuration button to 
choose the type of tag you want to create.



You’ll want to choose 
the “Universal 

Analytics” option in 
order to create a tag 
for Google Analytics.



Now you can choose the type of data you want to track. Do 
that and then go to “Google Analytics Setting” and 
choose New Variable… from the dropdown menu.



You’ll then be taken to a new window where you’ll be 
able to enter in your Google Analytics tracking ID. This 

will send your website’s data straight into Google 
Analytics where you’ll be able to see it later.



Once this is done, head to the “Triggering” 
section in order to select that data you want 

to send to Google Analytics.



WHEN ALL IS SAID AND DONE, YOUR NEW TAG 
SET UP SHOULD LOOK SOMETHING LIKE THIS:

THEN CLICK SAVE



THEN CLICK SAVE



GOOGLE ANALYTICS GOALS

HOW TO SET UP



YOU NEED TO SET GOALS ON YOUR 
GOOGLE ANALYTICS DASHBOARD.



Start by 
clicking on 
the Admin 

button on the 
bottom left 

corner.



Once you do, you’ll be sent to another window 
where you’ll be able to find the Goals button.



Click on that button and you’ll then be 
taken to the “Goals” dashboard where 
you’ll be able to create a new goal.



From here, you’ll 
be able to look 
through different 
goal templates to 
see if one 
matches your 
intended goal.



You’ll also need to choose 

the type of goal you want. 

They include:



DESTINATION
e.g. if your goal was for your user to reach 

a specific web page.



DURATION
e.g. if your goal was 
for users to spend a 
specific amount of 
time on you site.



PAGES/SCREENS PER SESSION
e.g. if your goal was to have users go to 

a specific amount of pages.



EVENT
e.g. if your goal was to get users to play a video 

or click on a link.



Choose 
the type



Once you’re 
done, save the 

goal and Google 
Analytics will 

start to track it 
for you



How to Link to Google 
Search Console



With this, 

you can do 

things like:



Check your site’s 
search crawl rate



See when Google 
analyzes your website





Look at the 
keyword queries 
you rank for in 
search engine 

results



To set it up, click on the gear icon in the 
lower left hand corner of the main 

dashboard.



Then click on Property 
Settings in the middle 

column.



Here you’ll be able to start the process of 
adding your website to Google Search Console.



Click on the Add button and you’ll be redirected 
to this page. At the bottom, click on the Add a 

site to Search Console button.



Follow the directions 
to add the HTML 
code to your site. 
Once you’re done 

with that, click 
on Save and you 
should be taken 
back to Google 

Analytics.



Once you done all the above please check Google 
Analytics that everything is perfectly working



IF YOU PUT AN 
EFFORT, A 
GOOD RESULT 
AWAITS YOU.



BIG RESULTS AWAITS YOU!





Made By: Thannia Sulaik and Labeeba
Ahmed


