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DATE: July 09, 2020, Thursday
TIME: 07:00 PM (AST)
LIVE FROM DOHA, QATAR




CORONAVIRUS DISEASE 2019
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OF THE

WORLD
WILL GO
DOWN.




INILY TS IIRA ) ot ot E I = "8 THREATENED TO LOSE
gl SIS THEIR 0B, REDUCED
1 VT YAV SALARY AND HIGH

BILLION
PEOPLE

UNEMPLOYMENT




THE WORLD TODAY




TIME AT HOME
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the world turns to the internet for information
and entertainment more than ever before.




ol COVID-19: PEOPLE SPENDING MORE TIME WITH DEVICES

2020 PERCENTAGE OF INTERNET USERS AGED 16 TO 64 IN SELECT COUNTRIES * WHO REPORT SPENDING MORE TIME USING EACH DEVICE IN RECENT WEEKS

SMARTPHONE OR LAPTOP DESKTOP TABLET
MOBILE PHONE COMPUTER COMPUTER DEVICE

76% 45% 32% 22%

SMART TV OR MEDIA GAMES SMART SMART
STREAMING DEVICE CONSOLE SPEAKER WATCH

34% 17% 11% 6.3%

SOURCE: GLOBAIWEBINDEX'S CORONAVIRUS MULTI-MARKET STUDY (WAVE 2, APRIL 2020). *NOTE: FIGURES REPRESENT THE FINDINGS OF A SURVEY OF INTERNET USERS AGED 16 TO 64 IN
AUSTRALIA, BRAZIL, CANADA, CHINA, FRANCE, GERMANY, INDIA, IRELAND, ITALY, JAPAN, NEW ZEALAND, PHILIPPINES, SINGAPORE, SOUTH AFRICA, SPAIN, THE UNITED KINGDOM, AND THE ure Hootsu“e@
UNITED STATES. DATA COLLECTION (FIELDWORK) TOOK PLACE BETWEEN MARCH 31 AND APRIL 02, 2020. SEE GLOBALWEBINDEX.COM FOR MORE DETAILS. social



The internet has become more important than it’s

ever before.
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Connecting online is the new normal.
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Work-from-:-hiome is the new norma |
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ANALYTICS b

i - GAIN SKILLS
DASHBOARD |+

GAIN KNOWLEDGE
GAIN EXPERIENCE
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OnTime Delivery | —  05.0% 06

New Customers | ——_— 15432 145.0%
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e Wl THROUGH THE
DIGITAL SPACE
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How can we connect Digital
Revolution to the 4 ways people
take this opportunities?
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WHICH IS MORE IMPORTANT TO YOU?



\.<

Professionals Business Owners Self-Employed/Freelancer

Experts IiZ?e? dSpecific Create Employments Create Employments

Investor

Invests Money




Al Dici ENTORS

Would you
like to be a
Business
Owner?

Would you
like to be a
Professional?

N\ N

Would you
like to be

Self-
Employed?

N N\

Would you
like to be an
Investor?




Professional Services

Public 4 Scientific Other Business

Markt size Consulting firms
Large firms
$300 '
billion Mid-sized firms
Depending
on definitions Small firms
$100
billion Freelancers

Market structure

2%

Segments

Strategy

Management

Operations

Human Resources

Financial Advisory

Technology
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Career Growth?
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Why we need a good Job or Good Career?

|




* Good salary

* Good status In the society
- -
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« Expenditures / Bill Payments




Need a Good House




- Quality Atti




* Quality Food




Quallty Accessorles
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* Quality Vehicles
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- Career Growth
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WHERE WE ARE STANDING NOW?

‘h’h



* Plenty of job opportunities
in all major industries /
Companies




Bef_

- Qualifications




* Do the Industry just

wanted certificate or
Skill?




* Which industry we
choose ?




INDUSTRY 4%

CONSULTING

5% '

COMPUTERS / HARDWARE

5%

EDUCATION

6%

PUBLISHING / MEDIA

7%
RETAIL / E-COMMERCE

SHARE OF RESPONDENTS

9%

ADVERTISING / MARKETING / PR

11%

CONSULTING (NON-IT)

40
4% @

29%

SOFTWARE

2%

INSURANCE

4%

HEALTHCARE / MEDICAL

4%
BANKING / FINANCE

4%
MAMNUFACTURING
(NON-IT)

@2
GOVERNMENT

2%
NONPRQFIT /

TRADE
ASSOCIATION

®2%
CARRIERS /
TELECOMMUNICATIONS







Actualization

INTERNET



THE GLOBAL INTERNET BOOM

3 Billion Internet Users in the World



E-Commerce sales are
growing by more than 19%
a year and will be worth
almost
$1,400,000,000,000 (1.4
Trillion)by 20189.
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WELCOME TO THE WORLD OF CONSULTING..!




WHAT IS CONSULTING?




The Prowdmg Of Expert
'Knowledge To An Individual Or B
Organization

Read more: http://www.businessdictionary.com/definition/consulting.html
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Who Is an
INTERNET BUSINESS
CONSULTANT?




A person speuahzed in Internet Businesses

or helping businesses to take online
advantage.




BUSINESS



The consulting industry thrives— a dynamic part of the ever-
growing service sector of our economy!
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Professional Services

Public 4 Scientific Other Business

Markt size Consulting firms
Large firms
$300 '
billion Mid-sized firms
Depending
on definitions Small firms
$100
billion Freelancers

Market structure

2%

Segments

Strategy

Management

Operations

Human Resources

Financial Advisory

Technology
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MCKINSEY & COMPANY

Notable Alumni

Headquarters: New York
Global Revenues in 2017$10bn

Number of Employees: 26,200

Base Starting Salary: $80,000

Sheryl Sandberg Sunder Pitchal
COO of Facebook CEO, Google



BOSTON CONSULTING GROUP

Notable Alumni

Headqguarters: Boston
Global Revenues in 2017: $6.3bn

Number of Employees: 18,800

Base Starting Salary: $80,000 Indra Nooyi John Leged

CEO, Pepsi Musician



ERNST & YOUNG

Notable Alumni
Headquarters: London

Global Revenues in 2017: $34.8bn

Number of Employees: 260,000

'
Base Starting Salary: $72,000 Arthur Blank Andrew éould

co-founder of former CEO of Schlumberger
Home Depot



BAIN & COMPANY

Notable Alumni

Headquarters: Boston
Global Revenues in 2016: $3.7bn

Number of Employees: 11,200

Base Starting Salary: $77,000

Meg Whitman Mitt Romney
CEO, HP Former US Presidential Candidate



ACCENTURE STRATEGY

Notable Alummni
Headquarters: Dublin

Global Revenues in 2016:; $2.6bn

Number of Employees: 8,500

-
t W;ﬁ E |
Arthur Anderson Dominic Jackman
Founder

Base Starting Salary: $70,000

Founder, Escape the city



OLIVER WYMAN

Headquarters: New York Notable Alumni

Global Revenues in 2016: $1.8bn
Number of Employees: 4,800
Base Starting Salary: $73,000

Richard Lui Premal Shah
Journalist, MSNBC President, Kiva



STRATEGY& (PWC)

Notable Alumni

Headquarters: New York
Global Revenues in 2016: $1.3bn

Number of Employees: 3,900

Base Starting Salary: $63,000 \
Akio Toyoda Josh Silverman
CEO, Toyota Motors CEO, Etsy



A.T KEARNEY

Notable Alumni

Headquarters: Chicago
Global Revenues in 2016: $1.2bn

Number of Employees: 4,000

Base Starting Salary: $75,000

Andrew Thomas Kearney Anna Norinder
Founder VP Logistics, Volvo



ROLAND BERGER

Headquarters: Munich

Global Revenues in 2016: S1.2bn

Number of Employees: 3,100

Base Sta rting Salary: $70,000 Roland Berger Constantin Eis
Founder Fonder, Casper



DELOITTE S&O + MONITOR

Notable Alumni

Headquarters: Cambridge
Global Revenues in 2016: $0.7bn

Number of Employees: 3,000

Base Starting Salary: $68,000 Michael Porter Orin Smith
Founder Former CEQO, Starbucks
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DIGIMENTORS

THE GREAT
OPPORTUNITY




An aspirant Internet Business Consultant who
wants to promotes and enhance business by
giving advices. =




OWN A BUSINESS THAT
OFFERS A SERVICE THAT g
llH POTENTIAL,




~ BEPARTOFOUR
_ AMBITIOUS TEAM g




Y REACHABLE OPPC

\

\

o






AR T e

To do Consulting activities
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Affiliate/ E-commerce Project

Management

L |
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Investor Presentation .
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STARTUP FUNDING. .
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Angel Investment
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Financial Bootstrapping






Promo and coordination of
Enterprise version
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To help to take business online
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3
To help to start an online business
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To help for funding and investment
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Digital Marketing And Its Implementation
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To help for Social Media

Promotlons




To give advices for product sourcing

L | 0 %
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To help for logistics
arrangements

- \ [




To Prowde suppor‘nd‘*ammg to
__digital entrepreneurs
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To Provide Support and Training to
Franchlsees / Business Associates

4 N




To Organize Events
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Projected sales of main products in 2013 w Revenue growth diviions,

iver |- 5774.00] 31,061.93 37.20% Retail sales levels
[Copper _— ISE16 001  SE3776] 36 Qummm 13 i i
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Recruitment Fees: A recitment Fee On
You Recruit
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Margin From Sales Of
Products and Services
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Lead management fee
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Niche preparation fee







Acquisition and mergers
fee







Project management fee










Opportunity to trave across
the globe



IBC SPECIALIZATION
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ALIZATION IN TRAINING




IBC

EVENIT
MANAGE

MENT










GET\T-RAINING/.
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|.mii||ill 1 «.| MARKETING
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SEO (SEARCH ENGINE OPTIMIZATION)
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PROMOTION







GOOGLE + BING PAID
PROMOTION (PPC)
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SOCIAL MEDIA MARKETING
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ONLINE ADVERTISING
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LEAD
GENERATION
FOR
BUSINESS







OTHER
TRAINING




PUBLIC
%PEAKING
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PRODUCT PRICE
FEATURE COMMISSION




YOU WILL GET GREAT OPPORTUNITY TO WORK CLOSLY WITH THE
EXPERTS

ON LIVE PROJECTS
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OUTCOME OF TRAINING?
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After successful completion of the Training Program

you not only become capable to track and monitor
digital marketing performance,
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But you will be able to plan conceptualize and
implement Online Business and Digital Marketing
strategy yourself.



YOU BECOME AN EXPERT IN MARKETING

ANY BUSINESS ONLINE.
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GET EQUIPPED
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BECOME AN IBC CONSULTANT
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KNOWLEDGE
ECONOMY IS
GROWING
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CONTACT US

Consultant: Ms. Eva

* Phone: 974 6671 7767
* Emall: events@digitalmastery.ga

N1 DI(.'-II~‘IEI~IT(.')RSI




e A M DIGIMENTO

//( ,







HELP OTHERS TO
UNDERSTAND TECHNOLOGY,

STRATEGIES, ORGANIZATIONA

TACTICS, TOOLS , METHODS, ¢
OPPORTUNITIES.




! ERAINER
ROLES AND

RESPONSIBILITIESI
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SKYPE.

ZOOM, -
FACETIME h
>




INDIVIDUAL ONE-ON=ONE TRAINING



Board Room Trammg







Large
Training

with 100s of
People.




Social Media Live Training



TELEPHONIC
TRAINING




Specialization In
AFFILIATE TRAINING
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TRAINER
OPPORTUNITIES:
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SEARCH ENGINE
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Start Your

"ONLINE
BUSINESS




\ BECOMING

A







CONTACT US

TRAINER- MS. FATIMA

@
. i

TRAINER: MS. THANNIA OI1 Ja 1 v
) DIGIMENTORS

TRAINER: MS. EVA



mailto:ap@adm.qa
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mailto:events@digitalmastery.qa

1 |.u|
NI DIGIMENTORS




BECOME AN
EVENT MANAGER




Ability to see the “big picture” and meet objectives in all
stages of event planning, design, and production.



ONLINE EVENT MANAGER







SKYPE.

ZOOM, -
FACETIME h
>




ONLINE
EVENTS




AUGMENTED
REALITY




VIRTUAL
REALITY




.

PEK TELEPORTATION B9







Management of all
project elements
within the time limit
and on budget.







&ble to conduct market research
and gather information.
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PROVIDING REPORTS TO FO\N
STAKEHOLDERS. A
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and event quality. e




Management
and
organizational

skills




Commitment to compliance with all
Insurance, legal, health, and safety

obl]gatlo W #




People-skills required
to staff events and
coordinate their
activities.




Enthusiasm regarding
collaborative work
with marketing and
PR departments to
promote and publicize
events.




Follow-through and willingness to conduct pre-and
post-event evaluations, reporting on the outcomes.



| Research skills to
" identify event

I opportunities,

. understand the
. market, and

¢

., generate interest.
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EVENT
MANAGER
OPPORTUNITIES:




f OPPORTUNITY TO
fl TRAVEL ABROAD

:‘.% r




-
OPPORTUNITIES

TO CONDUCT

EVENTS IN

VARIOUS PART OF
.+« THEWORLD.
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BENEFITS OF
BECOMING
AN EVENT
MANAGER







CONTACT US

EVENT MANAGER- MS. FATIMA

EVENT MANAGER: MS. AISHA

* Phone: :+91 75176 25867
 Email: jobs@adm.qga



mailto:ap@adm.qa

DIGITAL MASTERY
CHALLENGE
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'S FLAGSHIP MENTORING PROGRAM»
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LIFE IN A MENTORLESS LAND



HOWTO FIND AND
WORKWITHA
MENTOR?







MENTORING
PEOPLE WILL
HELP YOU FOCUS
ON YOUR OWN
NEXT STEPS
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MANY PEOPLE AVOID MENTORING BECAUSE THEY THINK
ITTAKES A LOT OF TIME.

2B = \ ‘r.", ot
W It doesn’t have to be.













'BUILDING TRUST
e
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PEER TO PEER MENTORING IN AN
JORGANIZATION










i»

NEW HIRE MENTORING
g




BECOME A PART OF THE

- DIGITAL ENTREPRENEURSHIP
| ammmm | EEE




BECOMEA M.E.N.T.0.R

e Mission

e Engagement

e Network

e Trust

e Opportunities

e Review and Renewal




DIFFERENT
MODELS OF v 3
MENTORING f

=

| cm—




COACHING AND MENTORING




CONSULTING AND MENTORING




Bl{gK]ERING AND
MﬁNTORING



ADVOCATING AND
MENTORING




&~ BEING A ROLE MODEL
8%  AND MENTORING







ATADM MENTOR IS
A PROFESSIONAL
WHO PROVIDES
PROFESSIONAL OR
EXPERT ADVICE IN

B THE DIGITALWORLD

266



A highly paid professional and
prestigious profession that
will earn self-esteem,
admiration and respect.




WHAT DOES A MENTOR DO?




_—

HELP DIGITAL
ENTREPRENEURS
AVIGATE THEIR



o~ By
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Help a business owner

succeed and grow with them.




HELP
SOMEONE
START AN
. ONLINE

' BUSINESS




HELP TAKE AN EXISTING BUSINESS ONLINE.
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JOIN OUR MENTORING TEAM AND GROW
YOUR SKILLS!
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100 DAYS DIGITAL MASTERY




)6 1 b
DIGIMENTORS

Our Revolutionary, Flagship Mentoring Program...the 100 Days
Digital Mastery Challenge “officially starts at July 1, 2020".
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DIGITAL MASTERY
CHALLENGE




100 DAYS

100 MINUTES

100 MENTORS

100+ COUNTRIES

1000+ PEOPLE

$100 PER DAY




100 DAY

DIGITAL
MASTERY

CHALLENGE




- Offer a 100 Day

Mentorship Program
for anyone who’s
willing to learn how to
start on online
business and become
a Digital Entrepreneur.



Ultimately, help
make a difference
in people’s lives.

-



THE MISSION TO ACCOMPLISH

100 Days of . .
Mentoring @S\O m

e . '%
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THE MISSION TO ACCOMPLISH

100 Minutes
a Day




THE MISSION TO ACCOMPLISH

100 Mentors
across the
world




THE MISSION TO ACCOMPLISH

1000+ Mentees
from 100

countries




BE A MENTOR
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BECOMEA M.E.N.T.0.R

e Mission

e Engagement

e Network

e Trust

e Opportunities

e Review and Renewal




PROJECT VISION
Why are we doing this?

w== -=  EDUCATE - Mentoring
- Program on how to start an
online business
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PROJECT VISION
Why are we doing this?
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* EQUIP — Build their skills -

for practical use
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PROJECT VISION
Why are we doing this?

-
- EMPOWER — Show
them how to make

money



PROJECT VISION
Why are we doing this?
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ENHANCE - Increase their earning potential



PROJECT VISION
Why are we doing this?

« EXHIBIT — Showcase success
stories in October 2020
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Intensive, results ' No Commitment to
driven mentorship Free to join pay if results are
program not achieved




WHEN:
JULY 15T 2020-
OCTOBER 85T 2020






WHERE:
Virtual Platform

while lockdown is in
place.




" |WHO CAN

PARTICIPATE

.\ |AS MENTEES?

| DIGITAL
ENTREPRENEURS |

E COMMERCE
BUSINESS




WHO CAN PARTICIPATE AS MENTEES?

FREELANCE




‘¥ WHO CAN PARTICIPATE AS MENTEES?

PROFESSIONALS
way






WHO CAN PARTICIPATE AS MENTEES?

INVESTORS
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'NICHE STORE
OWNERS



WHO CAN

PARTICIPATE
AS MENTORS?




o == WILLING TO BE TRAINED TO
TRAIN AND MENTOR




CAN WORK PART TIME
r — OR FULL TIME.
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PASSION TO SERVE |
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CAN MOTIVATE AND COACH |

= aal ]

T
. et

.



DEDICATED
TIME
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JOIN OUR DEDICATED MENTORING TEAM AND BE ABLE TO
HELP, GUIDE, COACH, MOTIVATE, AND INSPIRE SOMEONE.
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BECOME AN
EXPERT OVER THE
FOLLOWING:



Internet
Business
Mentoring
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NEWSLETTERS

=l

SOCIAL MEDIA SPEED
EXPOSURE OPTIMIZATION STRATEGY

SETUP
STORES

E- COMMERCE
MARKETING

SSL Sl
INTEGRATION “ BANNER PPC

CAMPAIGNS

X

e

COUPONS AND
DISCOUNTS










ENGINE OPTIMIZATI




SOCIAL MEDIA MARKETING EXPERT
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\" l BECOME A PART OF ADM
| MENTORING TEAM
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CAREER DIGIMENTOR



CONTACT US



. Phor?e: 974 6671 7767 e Phone:+91 75176 25867 * Phone:+91 75176 25867

* Email: « Email: jobs@adm.ga * Whatsapp
events@diaitalmasterv.aa « Email: mentors@adm.ga

* Phone: ) E&O;;f: * Phone:

. - : : « Email:
Emalap@adm.oa awmcontract@gmail.com awmcontract@gmail.com

Event Manager: Ms. :

Aisha Trainer: Ms. Eva Mentor: Ms. Aisha

. Phor?e:. +91 75176 25867 * Phone e Phone

* Email: jobs@adm.qga  Email: e Email


mailto:jobs@adm.qa

CONTACT US

EVENT MANAGER- MS. FATIMA

EVENT MANAGER: MS. AISHA

* Phone: :+91 75176 25867
 Email: jobs@adm.qga



mailto:ap@adm.qa
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THANK
YOU

N1 DIGIMENTORSI




